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1. Development Communication
First used in the Philippines in the 1970s by
Professor Nora Quebral, the expression “development
communication,” designates the processes of transmitting and communicating new knowledge related to
rural environments. “Development communication is
the art and science of human communication applied to
the speedy transformation of a country and the mass of
its people from poverty to a dynamic state of economic growth that makes possible greater social equality
and the larger fulfilment of the human potential”
(Quebral, 2006; Currin, 2002). An attempt at informing, creating awareness, educating, and enlightening
the people so that they can better their lives in every
way, development communication includes participatory action for learning and sharing of powers: social
(human rights and the emergence of the civil society),
economic (egalitarian society) and political (democratization), within specific cultural contexts.
At each level (social, economic, political) information flow and communication play an important development role (Agunga, 1997). Without an adequate twoway flow of information and dialogue between periphery and center—exchange of knowledge, market information, political dialogue—development is unlikely to
take place. Communication can link individuals and
communities, governments and citizens in participatory
and shared decision-making. Or, from an instrumental
point of view communication media support development, either through informational and educational campaigns or through participatory forms of group media,
which change attitudes and beliefs.
As a concept development communication stems
from the belief that telephones, radio, television, the
Internet, or group media can support the overall betterment of less privileged people in underdeveloped countries. Development communication generally refers to
the planned use of strategies and processes of communications aimed at achieving development. This allembracing focus on development communication has

COMMUNICATION RESEARCH TRENDS

led researchers to examine communication in five general areas. Agricultural communication explores ways
in which governments can use the diffusion of innovation theories to promote farming techniques. Health
communication includes information about health,
family planning, HIV/AIDS prevention, and so on.
Population, education, and environment communication utilizes strategies of education on these issues.
Challenging the status quo in civil society promotes the
various kinds of participatory communication for the
empowerment of local peoples. And challenging social
structures uses similar tools to educate, for example,
the lower castes in India.
We must begin with some cautions, though. First,
given their necessary connection, much of the discussion of development communication overlaps with talk
about development in general and theories of development. It is important to separate the two, although
understanding the context and content of communications for development is necessary. The elements of
communication like feedback, participation, mutual
sharing, empowerment, etc. need to be stressed in the
study of development communication. Communication
functions as a variable much like education, environmental protection, natural resources, industrialization,
co-operation, unity, national goals, or planning, within
the development plan of a country.
Second, terms like “development communication” and “media for development” are often used identically. Communication is a process of creating awareness, constantly enlightening those involved in the
process; various media serve or promote this process.
But communication media have their limits. As information sources, mass media like radio, television,
print, and the Internet can provide information, creating a clear understanding of what development is, and
can inform a large mass of people about developmental concepts, issues, programs, and so forth. They can
educate people on these issues, in an appealing and
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convincing way. They can create a desire for better
lives among underdeveloped people. But mass media
do not work magically. In fact, a number of recent
empirical studies indicate that the mass media in themselves do not help development as much as participatory media do (Hornik, 1988; Wilkins, 1999; Servaes,
1989; Jacobson & Servaes, 1999). A fairly comprehensive review of 209 development communication studies from 1958 to 1996 (Fair & Shah, 1997) downplays
the role of media in either individual modernization or
social change. In sum, the mass media provide a vast
reservoir of knowledge and information, serve as tools
for development, and complement other approaches.
Taking a cue from the two step flow theory, several groups have realized the importance of participatory group media as the ideal tool to create awareness
and lead to change of attitudes. This takes many forms.
Non-formal education rooted in the culture of the people using various indigenous media like popular theater
and other cultural programs can help to create a civil
consciousness and subsequent desire for development.
Group media or more precisely participatory indigenous media, which allow for participant involvement in
production, like street plays, puppetry, and so on, can,
through participatory action, through the very process
of making the presentation, help in creating an awareness that leads to action.
The mass media can play a role in development by
exposing governmental and other forms of corruption.
But this is a two-edged sword. Normally, as Bruck and
Roach observe, the media’s tendency to pick up on the
sensational, dramatic, disastrous, dangerous, or the negative in general, leads many people to become generally
skeptical of, if not hostile toward, the media. And this
puts the media in the position of being seen as one of the
main obstacles to the creation of a culture of successful
development stories (1993, p. 88).
Another limit arises from the nature of development communication. Communicators need to have a
correct understanding of the man-made causes of
underdevelopment and poverty and of strategies to
reduce them (including literacy, control of population

growth, protecting natural resources, and limiting
degradation of the environment). And so, a complicating factor arises at this point with media ownership.
The media in most developing countries are run by
people with upper class interests, who may fear that
remedying underdevelopment comes at their own
expense; such media owners may not wish to address
development issues.
Today a larger, global perspective adds to this
pessimism. Can mass media help with development?
Karen Gwinn Wilkins writes:
In the field of development communication
we now face a critical juncture. We are inundated with enthusiastic assessments of our
shift from an industrial to an information age,
where global knowledge takes precedence
over national development. . . . [But] serious
problems such as poverty, malnutrition, overpopulation, inequality, and environmental
degradation remain. Despite being designed
to resolve these social problems through the
strategic application of communication technologies and processes, development communication programs for the most part have
failed to achieve their objectives. . . . [T]he
burdens of global commercialization and
development privatization have weighed
heavily on the potential of development communication to foster significant social
change. (2000, p. 19)

How did development communication come to such a pass?
Where might it profitably go? What key issues face it?
In this review I will point out a direction for development communication by highlighting some of the better efforts at participatory communication for development. I will focus on these issues with some emphasis on
theorists and practitioners from the developing countries. Although development is often understood as
improving the living conditions in society, it also evokes
images of education, health care, human dignity, and
improved participation in the democratic process in a
country. Communication plays a role in all of these.

2. Situating the Issues
A. The Background: First Stage
In the 1960s American universities initiated
research on development communication on a large
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scale. Lerner and Schramm (1967), Pye (1963), and
Rogers (1962) advocated the modernization theory,
which simply held that the developing countries needed to adapt new technologies (including communica-
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tion technologies) and increase production at all levels
which could lead to development. Theories like the diffusion of innovation and the two step flow and the use
of extension experts offered sure success formulae for
development. The role of communication was to transfer technological innovations from development agencies to their clients, and to create an appetite for change
through raising a climate for modernization among the
members of the public. These describe elitist, vertical,
top-down communication models.
Severe criticism of the modernization theory in the
mid- to late-60s, especially from the Third World, led
other scholars to counter with the dependency theory,
which suggested that adapting to modern technologies
made these poor Third World countries ever more dependent on the First World. Moreover, these technologies
could not be adapted exactly, as many of these countries
lacked basic infrastructure items like electricity and transportation. The dependency argument played an important
role in the movement for the New Information and
Communication Order in the 1970s (MacBride, 1980).

B. Secondary Stage
After researchers explored modernization theory
and the dependency model, development communication focused on indigenous knowledge, participation,
and empowerment. All of these concepts have a clear
communication dimension. Many people associated
with these approaches build on work begun in South
America in the 1970s by Paulo Freire. An educational
theorist, he modified the very concept of education,
stressing education that leads to awareness. Rather than
a “banking” model in which the teacher makes deposits
which the students patiently receive, memorize, and
reproduce—a form, he argued, that serves only to
increase the recipients’ dependence upon the teacher
and to perpetuate their oppressed conditions—Freire
suggested a model where education becomes a dialogue in which the teacher and student learn from each
other. In this model, the student is enabled to understand better the causes of his oppression and thereby to
do something about it. This he called conscientization
or consciousness raising (1970).
This model, combining discussions of nationalism, development, and democracy with basic education, argues that for adults, learning to read and write
can also be a process of analyzing reality and of
becoming critically aware of their situation. To change
basic attitudes, Freire introduced the anthropological
concept of culture and insisted that people are the makers of their own culture, that change is possible if peo-
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ple work for it. The local indigenous media of story
telling, songs and acting became major tools in this
endeavor of culture and consciousness raising. Freire’s
writings show a steady growth in his thinking from a
reformist and liberal democratic stance (1967) to revolutionary Marxist humanism (1970b). Later he focuses
on cultural action (1970a) and his associate, Augusto
Boal (1979) more clearly spells out his concepts of
using indigenous media for development.
Development communication that claims Freire
as an inspiration links awareness raising, politicization,
and organization processes (Richards, Thomas, &
Nain, 2001). According to his more influential model
(1970b), development communication can be considered as a tool that the grassroots can use to assert control through becoming aware of the various facets of
the real development problems in their region; organizing in order to react collectively and effectively to these
problems; bringing to light the conflicts that divide the
various interest groups; becoming politicized—learning to provide alternatives to problem situations and
finding solutions to various problems; and becoming
“technicized”—obtaining the necessary tools to put to
concrete use the solutions provided by the community.
An educational system based on the local culture of
the people posits the idea that development must be conceived as an integral, multi-dimensional, and dialectic
process which can differ from country to country. Every
nation needs to define development for itself and find its
own strategy (Servaes, 1989, p. 3). This, in turn, affects
models of development communication. The stress on
local empowerment leads to four more participatory
approaches to development communication: development
communication from a human rights perspective, development communication based on indigenous knowledge
systems, development communication based on the participatory or liberation models discussed above, and
development communication based on empowerment.

C. Development Communication from a Human
Rights Perspective
The United Nations has played a leading role in
promoting human rights and duties. These ensure a person’s responsible participatory action in society by balancing empowerment through communication with
social responsibilities and service to one’s own society.
This is necessary because the history of development
theory shows that paradigms such as modernization
have led to a strong state and to alliances that have
favored one set of interests to the exclusion of other
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groups. Modernization, for example, favored economic and technical entrepreneurs as the agents of development to the exclusion of the rural populations.
The UN Declaration on Human Rights promotes
a culture of dialogue and community, a culture of
human rights (Hamelink, 1994, pp. 284-316; Linden,
1998). The logic of a discourse of human rights affirms
that no right is secure unless it is universally respected
and implemented. There are three key rights that touch
on communication.
1. The right to communication/expression is a
basic human right, which points to every human
being’s basic need to express what he or she thinks
about any matter. It is essential to that morality of intersubjectivity whose prime characteristic is the relationship and which sets freedom, equality, and solidarity
above all else. Since all democratic relationships presuppose interactions that are mutual, there can be no
relationship without dialogue. To enter into relationships, to establish communities, to survive, people
must communicate. Genuine communication is therefore a basic human need—like food, clothing and shelter (Fisher & Harms, 1983).
2. The right to information. The citizens of a
country have the right to know everything that affects
them in the social, political, cultural, and economic
spheres, including that state’s plans for development.
To hide information from them is a violation of a
human right. And so, among the trends in development
communication is the need for more information. With
the rapid growth of the communication and information sectors, information has a specific commodity
value today. And so, development communication
stresses not only education itself, but the people’s right
to know more about the need for development, the
causes of underdevelopment, and the government’s
plan for development, etc.
3. Democratization of communication. Given
the right to communication, democratization of communication demands that every citizen has access to
the media. In the current situation of a global market
economy, this is a challenge. Even though national
public broadcasting systems have been established in
democracies, a small professional elite or commercial
advertising interests control communications in most
countries (Linden, 1999).

D. Indigenous Knowledge Systems
One of the major discoveries for U.S. researchers
in Third World countries is that the local people have
their own knowledge base, and these can be powerful
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change agents if properly utilized (Blunt & Warren,
1996; Warren, Slikkerveer, & Brokensha, 1999). More
research needs to address these indigenous knowledge
systems: their transfer to others could be an ideal tool
for massive improvements in areas like farming, deforestation, environmental protection, poverty alleviation,
and population control, all areas of concern in developing countries (Chambers & Thrupp, 1988; Chambers,
Pacey, & Thrupp, 1989; Scoones & Thompson, 1994).
The “Farmer First” concept (Coldevin, 1995) showed
that, in several parts of the Third World, agricultural
scientists were developing complementary research
methods, mostly participative in nature with the support of local farmers and other social agents. The evidence indicated that these new approaches could serve
the complex, diverse and risk-prone agricultural sector
that supports almost a quarter of humankind.
But even here, periphery countries need access to
information. Without information about resources,
finance, and trade, periphery countries are continuously at a disadvantage in negotiations with core countries,
and this jeopardizes their survival as independent
nations. The national sovereignty of periphery countries is threatened when so much information about
them is stored in data banks in other countries
(Hamelink, 1995). If a country does not have enough
information about itself—and about its indigenous
knowledge systems—it is limited in the decisions it can
make about its future. All this points to the importance
of empowering all, especially the poorer sections, with
as much information as possible about their own country. Because it is often the indigenous knowledge systems that can help transfer this important information
to the target group, it is necessary that development
communication uses indigenous channels.

E. Participatory/Liberation Models
The term “participatory development communication” is often used to draw attention to an emphasis
on two-way communication processes, and to distance
them from one-way communication approaches that
involve disseminating messages, transmitting information, or persuading people to change their behavior. It
wants to give preference to horizontal approaches that
encourage dialogue centered on problem analysis and a
search for solutions, as well as bottom-up approaches
that aim to raise the awareness of decision-makers
(Otsyina & Rosenberg, 1997). In spite of a diversity of
approaches and orientations, there is a consensus today
on the need for grassroots participation in development
and on the essential role that communication plays in
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promoting development. This is very well said in a
popular FAO slogan: “There is no development without communication” (Balit, 1988). White (1994)
argues for more concrete commitment to participatory
communication and, with several colleagues (White,
Nair, & Ascroft, 1994) outlines methods. She returns to
pressing the case for grassroots communication with an
edited facilitator’s guide (White, S., 1999).
“Communication” here refers to grass roots communication. Many development communication
researchers in this tradition build on the concepts of
Freire and Boal, described above, which emphasize the
participation of those most in need of economic development. Such approaches focus attention on group media
and group discussion as agents of development. Among
the key aspects of their work are interactivity, the use of
“small media,” awareness raising, and direct participation (Bessette, 2004). Each method consciously seeks to
correct the dependency model’s national level emphasis
on the relationship between communication and politicization with a political participation starting at the lowest levels. Dagron (2001), in a report to the Rockefeller
Foundation, describes 50 participatory projects in 30
countries, using media as diverse as cell phones, multimedia, community theater, community radio, and community video. Bessette and Rajasunderam (1996) outline
an agenda for such communication in West Africa.
Another aspect of this paradigm, inspired also by
Freire—the “paradigm of another development”—
emphasizes not only material development but also the
development of values and cultures (Richards,
Thomas, & Nain, 2001). Where development communication interventions are concerned, it emphasizes the
small media operating in networks and the use of grassroots communication approaches. According to this
paradigm, grassroots participation reinforces the
chances that communities will adopt activities appropriate for them. One of the models attached to this paradigm is the methodology of community media. Boal,
the Brazilian theater activist who worked with Freire in
São Paulo, has shown that theater, a group medium,
can be a rehearsal for social change. Burkey (1993)
also emphasizes self-reliance among rural peoples
through their participation in local communication.
The concept of interactivity, with traditional
media as its operational instrument, makes possible the
endogenous acquisition of knowledge and skills within
the framework of a search for solutions and the communication process. This methodology of community
media has as its principal elements:
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• identification of needs by means of direct contacts
with the groups;
• concretization: examination of the problem identified by the groups in the light of local conditions;
• selection of priority problems by the groups;
• formulation of a durable methodology for seeking
solutions;
• identification of the amount of information
required and access to this information;
• action: execution by the groups of the projects they
have designed;
• expansion towards the outside to make known the
points of view of the groups to other groups or to
the authorities; and
• liaison with the communication system to make
known their action (Berrigan, 1981).
Another concept—support communication in
development projects—combines a community
approach and recourse to the small media with practices that can often be linked to a model for disseminating new innovations. This approach emphasizes the
planning of communication activities as a support to a
development project. Aiming to produce a common
understanding or a consensus among all the participants in a development initiative, it emphasizes facilitating exchanges among the various people involved in
the development project and aims at taking into
account grassroots perceptions in planning the project
and mobilizing them in the development activities set
out in the project. The methodology originated with
educational technology and is characterized by the
integration of needs analysis and evaluation mechanisms in the communication process (Kamara &
Denkabe, 1993; Dudley, 1993; Bergdall, 1993).
Other practices are based on the community
approach and the grassroots awareness-raising model.
The same is true of the alternative for democratic
development communication, which emphasizes grassroots access to the communication process for the purpose of promoting social justice and democracy
(Brawley & Martinez-Brawley, 1999). In certain cases,
this is translated by an emphasis on participation by the
most disadvantaged in the communication process
(access to small media at the local level), and in other
cases, by actions promoting cultural expression and the
search for ways of taking control of the mass media
(Boafo & George, 1991). Finally, in the case of the
fight against AIDS and the promotion of condom use,
social marketing approaches, research techniques
adapted to small groups, and the large-scale use of the
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mass media have all been used (Yoder, Robert, &
Chirwa, 1996; Hornik, 1997).
Recognizing the importance of development
communication, the International Development
Research Centre in Canada (IDRC) started a research
program in that field in the 1980s. This program aims
to support people’s participation in their development
by enabling groups and communities to diagnose the
problems they face, make well-informed decisions,
mobilize for action, and assume responsibility for
their own development. Generally, four different
ways of participation can be observed in most development projects claiming to be participatory in nature
(Uphoff, 1986).
• Participation in implementation—People are
actively encouraged and mobilized to take part in
the actualization of projects. They are given certain
responsibilities and set certain tasks or required to
contribute specified resources.
• Participation in evaluation—Upon completion of a
project, people are invited to critique its success or
failure.
• Participation in benefit—People take part in enjoying the fruits of a project, such as water from a hand
pump, medical care, a truck to transport produce to
market, or village meetings in the new community
hall.
• Participation in decision-making—People initiate,
discuss, conceptualize, and plan activities they will
all do as a community. Some of these may be related to more common development areas such as
building schools or applying for land tenure. Others
may be more political, such as removing corrupt
officials, supporting parliamentary candidates, or
resisting pressures from the elites. Yet others may be
cultural or religious in nature: organizing a traditional feast, prayers for an end to the drought, or just
a big party, to have a good time.

F. Empowerment
The final approach to development communication arising in the second wave of research emphasizes
empowerment (Melkote & Steeves, 2001). The implementation processes of development communication—
essentially interactive and participatory at all levels—
coincide with a fundamental mission: empowerment
through knowledge (Boeren & Epskamp, 1992). Here
people are empowered by an environment that gives
them the freedom to express themselves. A major
theme is the communication support of the concept of
“new development,” as presented by the Dag
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Hammarskjöld Foundation (Legacy, 1987) and by several authors and researchers who emphasize decentralization, access to communication, and participation
(Singh & Titi, 1993; Craig, 1995; Nelson & Wright,
1995; Prasad, 2004; White, 2004).
Among the characteristics of the “new development,” we find:
• action based on needs, including nonmaterial needs
like social equality, democracy, etc;
• the endogenous and autonomous nature of communication (change based on a community definition
of community resources);
• protection of the environment (rational use of potential within the limitations of the local ecosystem);
• efforts to achieve structural transformation of social
relations, economic activities, and power structures;
and
• exercise and promotion of participatory democracy
at all levels of society (Servaes 1991, p. 66).
Several researchers also emphasize the reinforcement of institutional and individual skills, ways of
approaching decision-makers, and grassroots communication. Thus, Beltrán proposes the following notes
for “an agenda for development for the 20th century”:
It should combine the best of the development support
communication activities with alternative means of
communication (technical skills with political perception); it should aim increasingly to reinforce institutions rather than mount short-term operations; it should
persuade the large communication schools to include
development communication in their curricula; it
should support research into communication aimed at
democratic development; it should support small communities, NGOs, and union organizations; it should
place an emphasis on communication aimed at health,
hygiene, nutrition, and the grassroots; it should insist
that political planners and leaders use communication
to reach development objectives; it should encourage
basic communication training at all levels; and it
should reinforce institutional regional communication
(Beltrán 1993a, p. 30).

G. Summary
To be durable, development must take into
account human factors and make it possible for the
communities in question to decide for themselves what
objectives they want to aim for and what means they
want to use. Development communication is the tool
that makes this process possible. Historically, research
has paid attention to the effects of the mass media. This
focus corresponded to a modernization paradigm and
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the utilization of the media to create a global environment for development and the transmission of ideas,
knowledge, and new attitudes. It is interesting to note
that this trend is now coming back, with interactive
school radio, television for development, and the utilization of the mass media in the fight against AIDS.
Satellite television devoted to education and development has also been successfully tried (Flay & Burton,
1990; Rush, 1996).
Subsequently, in the 1970s, people turned to the
role of communication in supporting development activities and specific projects (family planning, oral rehydration, basic health care, agriculture, etc.). Attention
then turned to the potential of small media and community media: participatory videos (Global Village in
Bangladesh, Belkins in Tanzania, DNAFLA in Mali,

CEPAC in Peru, CENDIT in India), audio cassette
forums, and traditional media (theater, puppet shows,
stories, etc.). People also placed more emphasis on the
contribution of communication to the promotion of democratic and social rights, which led to the development
of community radio and communication agencies in the
South dedicated to these aspects (Dagron, 2001).
Finally, during the past few years, interest has
focused on various areas like the impact of new communication technologies (satellite, telephone, e-mail,
the Internet, etc.); appreciation of the knowledge held
by First Nations; and implementation of communication units within government structures for the purpose
of analyzing needs, training of personnel, and production of training materials.

3. The Current Situation: Concepts
In the last 10 years development communication
work and research has taken its lead from both institutional and academic sources. I will first present some
key concepts, then introduce key players.

A. Notions of Alternative Media
After a strong emphasis on mass media as agents
of development, a general scepticism emerged in most
developing countries about the media’s contribution to
development. Today people recognize that the modern
electronic media are more apt for the dissemination of
information and for entertainment, whereas small low
cost cultural media are much better suited for education, awareness, and development (Atton, 2002).
Development workers need to choose their type
of communication media carefully. Development
needs a method of communication that is liberating,
egalitarian, indigenous, rural, and geared to the betterment of all, especially the poor, the marginalized, and
women. This is difficult with the mass media because,
by their very nature, they are not culture-specific. They
cater to a large mass of people and hence the question
arises, “Whose culture will it assume?” Often it
includes the culture of the elite, which to the ordinary
people is alien, and they look at it as “glamour,” sometimes to their detriment. Urban based, the media have
easy access to the cities with developed technologies.
They find it easy to talk to the urban audiences, and so
they carry news and concerns of the urban classes that
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form a majority of their audience. Involvement or participation in the mass media also entails huge costs.
Well beyond the means of the lower income groups,
the glamour and showmanship displayed in the mass
media mesmerize the ordinary illiterate people, and
entertainment becomes the end-all of the mass media.
Standing in contrast to the mass media are “cultural media,” “low-cost media,” “rural media,” “educational media”—but these are not different names for
one and the same thing. They have similar characteristics but different thrusts. Their similarities appear in
the World Association of Christian Communication
Principles of Christian Communication. Such media
promote similar ends:
1. Communication is participatory.
2. Communication creates community.
3. Communication liberates.
4. Communication develops and supports cultural
identity.
5. Christian communication is prophetic, i.e., it challenges existing oppressive structures and leads to
action for transformation. (WACC, n.d.)
These are ideal roles of the media to which the
various forms of group and cultural media contribute.
Similarly, elements of development can easily be
shared with the audiences through the use of indigenous cultural forms like street plays, story-telling
forms, puppetry, singing, dancing, etc.
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B. The Concept of Group Media
The Puebla Document of the Catholic Bishops of
Latin Ameerica sums up concisely the advantages of
group media: “Without neglecting the necessary and
urgent presence of the mass oriented media, it is urgent
we intensify our use of the Media of Group
Communication (MGC). Besides, being less costly and
easier to handle, they offer the possibility of dialogue
and they are more suited to person to person type of
evangelization that will evoke truly personal adhesion
and commitment” (CELAM, 1979, p. 171).
Group interactions, where people can share opinions, listen and be listened to, discuss and debate play
a major role in awareness creation. Media can facilitate
such interaction, when they are available (Okunna,
1995). Group media and other participatory methods,
further, can educate, motivate, convince, and gently
encourage people to change for the better. Non-formal
education rooted in the culture of the people using various indigenous media like popular theater and other
cultural programs can help, as was shown by Freire
(1978) and Boal, (theater as “rehearsal for revolution,”
1979) in creating a civil consciousness and subsequent
desire for development. Empowering the people
through participatory forms of communication and
action is key to development. Group media encompasses both traditional and popular media (Deacock &
van Poelje, 1996).
The expansion of small group and community
media increasingly allows the people to become producers of media discourses and to affirm their perception of reality to themselves and to others in the community (Rodriguez, 2001). Citizens’ media tends to be
local, about supposedly everyday events, produced by
people in the local groups for their own discussion or
for exchange with other groups. Often citizens’ media
does not directly question power relationships but simply celebrates local culture and local people.
Radio. Community “animation radio,” for example, deliberately opens a space for less powerful groups
to express their oppressions and to bring this out into
open community debate. A skillful animator will detect
when protests against misuse by more powerful persons begin to emerge and will lead this into open discussion from all points of view. This kind of media
deliberately avoids getting mass audiences so that it is
possible to respond to the momentary, fragmented violations of human dignity and equality in daily life
(Downing, 2000). At times, hundreds of little movements may come together in a large movement, but
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these movemenbts resist becoming too institutionalized. The programming and themes may be continually changing, fluid, contingent on response and support.
If there is no response, the effort dies or changes
(Huesca & Dervin, 1994; Dervin & Huesca, 1997).
Today radio seems to be the most appropriate
medium for development (Sposato & Smith, 2005).
With the proliferation of community radios in most
parts of the Third World, it is possible to use these as
local conscientizing agents. Besides providing much
needed information to the local audiences, it can focus
on local problems with a certain commitment. Local
radio can transform communities by giving a voice to
the people, increasing the free flow of accurate information, and celebrating local culture in music, songs,
and story-telling. A healthy local station is accountable
to its community, broadcasts programs that meet the
needs of its listeners, and helps bring about government accountability. A healthy station has diverse
sources of revenue to ensure the integrity of its programming and its long-term viability. More than any
other media, radio is increasingly playing an invaluable
role in rural, post-conflict communities.
Unfortunately, despite several success stories,
these community radio stations struggle daily to continue their operations. In the short-term, they need significant funding and equipment, and assistance with
staff training and management issues in order to maintain and grow their programming.
Journalism. Although the lack of literacy is a
major drawback in the development of newspaper journalism, wall newspapers, with large typefaces for neoliterates, have been a regular feature among NGOs in
Third World countries. In India the government publishes a weekly broadsheet called Hamara Desh (“our
country”) which is pasted on the walls in neo-literate
villages. The purpose of these papers is to share much
needed information. But when governments publish,
there can be a kind of censorship. Here NGOs can often
do it better. Of late, in literate, underdeveloped villages, community newspapers too have started.
However, the idea of public journalism has still to
catch up in many village communities.
Television. Community or local television has
not yet followed the lead of community radio in rural
areas, but rather remains local entertainment media.
Television is expensive and the rural audience cannot
usually manage to have sets. And, like FM radio stations in the cities, these stations tend to serve a community need, but not necessarily a development need.
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However, with developments in technology, productions of local videos have become very common
among NGOs and other cultural activists. Several
funding agencies and foundations interested in development initiate such endeavors throughout the Third
World. Media and cultural organizations organize
video forums where these videos find an audience and
a market. These have played remarkable roles in initiating discussions on various heretofore unexplored
areas.
Theater. All forms of singing and dancing, theater, story telling, etc. have been tried as a starter to discussions of serious issues of oppression, social imbalances, injustices, and so forth among the less privileged
classes. Following the example of Freire and Boal,
social action groups in the developing countries have
nurtured theater cells that concentrate on the use of theater for development. This has proved to be extremely
useful as this includes all the necessary elements of
development communication like people participation,
local cultural forms, empowerment of the participants
that help them to be leaders in real situations
(Srampickal, 1994, p. 256). The argument in the use of
theater for development is that in the very process of
making theater the participants get enlightened, and the
lessons they learn are put across to the audience through
the process of the presentation of the play. After the
presentation there is also further discussion and enlightenment. Mda (1993), Mlama (1991), and Kalipeni and
Kamlongera (1996) provide additional case studies of
the use of theater for development communication.

C. Communication Campaigns
An area that has developed enormously over the
years is using the media for campaigns. Based on social
marketing theories where advertising techniques are
used for selling social messages (Walsh, Rudd,
Moeykens, & Moloney, 1993), such campaigns can
address a variety of development needs, from health
issues (Valente, Kim, Lettenmaier, Glass, & Dibba,
1994) to environmental issues (Maibach, 1993).
Snyder observes that a communication campaign for
development is an organized communication activity
directed at a particular audience for a particular period
of time, to achieve a particular goal (Snyder, 2003).
These can be carried by national media institutions, or
by NGOs, or by any other interested persons or groups
through group and indigenous media. Such campaigns
have proven successful all over the world. According to
Snyder, development campaigns have had an average
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effect on behavior between 3% and 14%, almost equal
to that of commercial campaigns.
Obviously these campaigns have greater effect if
group media techniques are involved, i.e., the group is
involved primarily in writing up the campaign and secondly those who watch are involved in analyzing these
to understand the intended meanings, and then there are
sensitizing groups that discuss and motivate the people
to action (McKee, 1999).

D. Information and Communication
Technologies: “Informatization”
Whatever the criticisms, technologies have
remained a mainstay in development programs.
According to Everett M. Rogers and Arvind Singhal,
“informatization” is the process of communication and
social change made possible by communication technology that moves a nation more and more toward
becoming an information society. The computer software industry and digital information and communication technologies (ICT) have aided this rapid growth of
globalization enabling middle class persons from the
Third World to reach global markets (Singhal &
Rogers, 2001).
Every medium has an alternative use. The vast
majority in rural areas can benefit from ICTs (Prasad,
2004b). In fact, e-mails and e-groups are used by several NGOs and action groups to share ideas and create
awareness and consensus on vital issues pertaining to
people and their needs, especially to those neglected by
the mainstream media. Any country keen on the development and well being of all its citizens and the healthy
functioning of democracy has to provide access to
information to everyone. Initiatives are reported from
rural areas to assemble computers which can be used
by farmers, fisherman, factory workers, etc., to get reliable and useful information regarding their area of
work and to communicate using the Internet
(Richardson, 1996; IDRC, 1996; Rico-Mora, 1996).
More important is the service of campaigning,
advocacy, gathering supporters for any issue concerning
the people through e-groups, etc. These can help reach
information in a non-threatening way and thus can promote important causes among the people. Minimum literacy is needed for Internet usage, however simplified
the process and technology may be. The databases at the
rural people’s movements may be used for resource collection, while for dissemination of these, folk media can
very well offer adequate support. E-zines, e-groups,
weblogs, and websites can be used for rural develop-
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ment if development workers so choose. As ICTs spread,
more researchers focus attention on their possible uses in
development (Richardson, 1995; Talero & Gaudette,
1995; Mansel, & Wenn 1998; Panos Institute, 2000;
Tine, 2003; Thioune, 2003; and Lefebvre, 2004).
Any discussion on modern information technologies has to address the problem of a digital

divide, too, in the context of development communication (Inyang, 1996). There still exists an undoubtedly wide gap between the information-poor and the
information-rich today. This exists not only between
developed and less developed countries but also within the less developed countries.

4. The Current Situation: Players
Both institutional groups and individuals work with
and for development communication. In this overview, I
will mention governmental and non-governmental
groups, then people from the academic community.

A. The State
The state plays several roles in development
communication. First, it can resist movements that
limit the development of its people. If it abandons its
economy, politics, culture, or control of information
flow to global autonomies, the state has essentially surrendered itself. This need not happen. Several states
(Iran, Brazil, Canada, France, Korea, Ireland) are
aware of this and have thwarted total globalization:
their strategy maintains a bifocal approach that considers the multifaceted relationship between states and
globalization in studies of communication and development (Waisbord, 2003).
Second, one of the crucial tests to media’s serving development is the government’s attitude to media
in general. If the government has allowed trans-national media to come and dominate, or allowed local media
institutions to take to mindless entertainment and serve
the interests of the market economy, it is hard to use the
very same media to serve development needs. For
instance television was started in India in 1959 with the
sole purpose of transmitting development messages,
like the importance of cleanliness, preserving drinking
water, avoiding dangerous sicknesses, etc. But within
six months the same channel began showing entertainment like “Here is Lucy” for city dwellers. Later, in
1975, the government launched a one year massive
satellite instructional television experiment (SITE)
with the aid of the Canadian government in 2400 villages of India. Here again, the people showed more
interest in the Sunday feature film and avoided the educational programs shown on the weekdays. Later
Indian television even experimented with the enter-
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tainment-education format in a serial called “Hum
Log,” inspired by the Mexican telenovela. But then
later with the market being conquered by multinational media, the national television, too, followed the lines
of market economy. In such a situation it is almost
meaningless to talk of the national media supporting
development.
Some governments tried to resist or limit such cultural invasion; this formed the backdrop to the
UNESCO debates of the 1970s and the MacBride
report. Many governments criticized any limitation on
the flow of information, arguing that it limits the freedom of the media or follows an authoritarian theory of
the press. However, media need to be used in accordance with the social, political, and economic pressures
of a given country. In several developing countries governments have tried to initiate development programs
using the media, but they faced a medley of problems
involving social, political, and religious issues.

B. International Bodies
Several international bodies situated in the western world have consistently addressed development.
They not only fund local initiatives, but also take up
their own projects through their country agents.
Communication is a major component in their work.
Because many follow the modernization theory, some
in the Third World view them with suspicion as these
efforts can maintain the dependency syndrome as well
as alienation of the rural, indigenous cultures.
1. UN agencies. The United Nations (UN) has
several development agencies under its umbrella:
UNESCO (United Nations Educational, Scientific and
Cultural Organization), UNDP (United Nations
Development Program), UNCTAD (United Nations
Conference on Trade and Development), OHCHR
(United Nations Office of the High Commissioner on
Human Rights), UNICEF (United Nations
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International Children’s Educational Fund), and FAO
(Food and Agriculture Organization). These agencies
have always been interested in development communication. In 1963, for example, UNESCO identified components for bettering development communication:
• The collection of basic data and systematic analysis of the population densities, geographical limitations to communications, variety of social structures, ecology and agricultural transportation,
physical communication, mobility of population,
electrification industrial capacity, manpower
capacity, etc.
• The production of an inventory of the present community resources, including the modern and traditional media, an analysis of the variety of present
communication structures.
• Critical analysis of communication policies (or
lack of the same), including such considerations as
ownership, structures, decision making, etc.
• Critical analysis of the communication needs of
each society, especially in relation to the existing
social and communication structures and the uses
of communication.
UNICEF was created to work with others to overcome obstacles affecting children: poverty, violence,
disease, discrimination, and so on. Media of all kinds
especially print and graphics have been used extensively to spread their goals, including universal primary education, girls’ education, and HIV/AIDS education (UNICEF, 1996).
The FAO addresses issues of hunger. It seeks to
endure good nutrition for all by helping developing
countries and countries in transition modernize and
improve agriculture, forestry, and fisheries practices.
This leads to wide-ranging interests: It has produced
case studies on communication campaigns in Lesotho
(Coldevin, 1990), rural communication in Mexico
(FAO, 1990), information and communication technologies in Africa (Etta & Parvyn-Wamahiyu, 2003),
and population issues in Malawi (FAO, 1995). Other
FAO studies address farmers’ communication networks
(FAO, 1995; Fraser, 1996) and the “farmer first”
approach to communication (Coldevin, 1995). The
FAO has also reported on regional efforts (Balit, 1996)
and provided large scale overviews of development
communication (FAO, 1996).
2. In addition to its direct development activities,
the PANOS Institute works with journalists in developing countries to produce news, features, and analysis
about the most critical global issues of today. Since its
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founding in 1945, it has focused special attention on
developing rural areas, using the expertise of its staff to
collect, analyze, and disseminate data that aid development (http://www.panos.org.uk/). It has branches that
focus on West Africa (http://www.panos.sn) and the
Caribbean (http://www.panoscaribbean.org/index.php).
Established as a non governmental organization, it gives
support to media pluralism, with these objectives:
• Strengthening developing countries to produce
and disseminate pluralist information, in relation
with all the components of the civil society,
which is the guarantee of a culture of peace and
democracy;
• Supporting the production of information on
priority issues (peace, good governance, human
rights, migration . . . ); promote the journalists’
and decision-makers’ expression, from the South
and the North on these issues, to foster public
debates on those thematic issues, in the North,
the South, and at the intersection of these two
geographical areas;
• Sparking off and sustain a critical reflection on
information and communication issues in a globalized world, deeply transformed by the development of the technologies of communication.
(http://www.panos.org.uk/)

Supporting “Communication for Development”
as one of its global themes, the PANOS Institute publishes study papers (http://www.panos.org.uk/global
/featurethemes.asp) and books on themes as diverse as
covering children (Balgos, John, & Subba, 2000), participation in ICT decision making (MacLean, Souter,
Deane, & Lilley, 2002; Lush, Rushwayo, & Banda,
2000), reporting on Africa (Opuku-Mensah & BudgeReid, 1998), and broadcasting in different countries in
Africa (Wanyeki, 2000; Opoku-Mensah, 1998; Thiam
& Sy, 1996). In addition, the PANOS website provides
extensive links to other Internet-based resources.
3. The Communication Initiative, based in
Victoria, Canada, is a partnership of development
organizations seeking to support advances in the effectiveness and scale of communication interventions for
positive international development. It is
an online space for sharing the experiences of,
and building bridges between, the people and
organizations engaged in or supporting communication as a fundamental strategy for economic
and social development and change. It does this
through a process of initiating dialogue and
debate and giving the network a stronger, more
representative and informed voice with which to
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advance the use and improve the impact of communication for development. This process is
supported by a web-based resource of summarized information and several electronic publications, as well as online research, review and discussion platforms providing insight into communication for development experiences. (http:
//www.comminit.com/mission.html)

The Initiative sponsors websites in English (one with a
global outlook and one focusing on Africa) and
Spanish (focusing on Latin America).
The Communication Initiative’s goals include
fostering debate on development communication
issues, sharing strategies, supporting the voices from
the South, and expanding communication and development networks in the South. By providing a common
clearinghouse of information (much of it in real time),
the group seeks to link people and provide opportunities for development. Its activities include maintaining
its website of summarized information (over 17,000
pages) on communication for development, publishing
electronic resources (magazines and newsletters), and
supporting specific projects in development communication (http://www.comminit.com/mission.html).
4. One of the newest (2003) NGOs focused on
development communication, Communication For
Social Change (CFSC), aims to build “local capacity
of people living in poor and marginalized communities
to use communication in order to improve their own
lives” (http://www.communicationforsocialchange
.org/). Starting with work at the Rockefeller
Foundation, the network now numbers hundreds of
scholars and practitioners, united by a belief in participatory communication for development, in “empowering . . . based upon principles of tolerance, equity, justice, and unleashing the voices of the previously
unheard.” The organization’s website provides CFSC
publications, proceedings, and speeches in downloadable format.
More formally defined,
CFSC is a process of public and private dialogue
through which people themselves define who
they are, what they need and how to get what
they need in order to improve their own lives. It
utilizes dialogue that leads to collective problem
identification, decision making and communitybased implementation of solutions to development issues. (http://www.communicationforsocialchange.org/mission.php)
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In addition to the website and publications,
CFSC’s activities include developing curricula for university courses, teaching short courses and providing
training, supporting research fellows, and compiling
best practices.
5. Indymedia. The Independent Media Center
defines itself as “a network of collectively run media
outlets for the creation of radical, accurate, and passionate telling of the truth. We work out of a love and
inspiration for people who continue to work for a better world, despite corporate media’s distortions and
unwillingness to cover the efforts to free humanity”
(http://www.indymedia.org/en/static/about.shtml).
The Center was established by independent and
alternative media organizations and activists in 1999
for the purpose of providing grassroots coverage of the
World Trade Organization (WTO) protests in Seattle. It
now acts as a clearinghouse of information for journalists, as well as publishing stories and reports growing
from popular communication efforts. While not itself
focused on communication for development, it provides a portal for participatory communication.
6. id21 is a development research reporting service that presents a selection of the latest and best UKresourced international development research
(http://www.id21.org/). It aims to be part of the process
of putting international development policy into practice. By producing summaries of the most recent UKresourced development research, id21 is increasing the
communication of research findings and policy recommendations to policy-makers and development practitioners worldwide. Published by the UK-based
Institute of Development Studies (http://www.ids
.ac.uk/), id21 focuses on disseminating development
information, especially in the areas of health, education, global issues, urban development, rural development, and natural resources.
7. Other efforts at alternative models. All over
the world a number of development communication
centers have flourished, concentrating on producing
media materials available for development animation,
networking, discussion, and research. The model of the
Fundación Social in Colombia (http://www.fundacionsocial.com.co/webb/contenb.htm) and the model of
Calandria in Peru (http://www.calandria.org.pe/),
which is more a grassroots idea, are good examples in
Latin America. The Fundación is a not-for profit organization, the largest and oldest foundation in Colombia,
which receives all the net produce of a large consortium of for-profit organizations and businesses (Grupo
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Social). It intertwines communication as a fundamental
component into its activities and projects. The
Foundation has an explicit objective of creating communication thinking and not using communication as
something instrumental, dedicated to the concept of
communication for change. The Fundación Social is a
very solid political project, with a clear objective of
triggering social change and an awareness of the structural role that communication has to do with this.
Calandria in Peru is the result of Rosa Maria
Alfaro’s dedication to grass-roots work in the barrios of
Lima. She began many years ago in the “Barrios
Jóvenes” of Lima (squatters’ settlements), and her target group were women and the use of alternative communication. From very solid work on the ground using
community media and other alternatives, Calandria
begins to research into communication analysis, as
well as production of information on communication
issues in Peru. It is today an energetic self-sustained
center of media production, media information, theory
development, and analysis.
In Asia and Africa, too, there are numerous centers
of this kind run by NGOs, but networking often not
being a priority, they tend to duplicate their approaches.

C. Individuals
1. Jesús Martín Barbero, a Latin American
communication theorist, examines communication
from an indigenous perspective (1993). He manages to
combine a practical overview of contemporary theories
of communication, culture, and hegemony with a compelling Latin American application of those theories.
Following the cultural studies tradition of
Gramsci, Althusser, Laclau, Mouffe and more, especially Stuart Hall and De Certeau, Martín-Barbero
believes that one can understand communication only
from the specific culture of those that “do or make”
communication. Linking cultural imperialism and
communication, Martín-Barbero argues for strong
links among cultural history, the history of anthropology, communication, and culture (in the anthropological, not sociological, sense). Communication is also
intricately linked to politics and exerts an influence on
national policies. He conceives reception of media as
always linked to the social uses of communication—
what people do with what they see, read, or listen to.
Mass communication study is no longer a question of
analyzing markets and consumption. Rather, he sees it
as a strategic site for the redefinition of the public and
the construction of democracy.
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Weaving together the ideas of de Certeau,
Bourdieu, Gramsci, Williams, Benjamin, Hoggart,
Thompson, Bakhtin, Eco, Baudrillard, Foucault, and
Habermas, Martín-Barbero draws a common thread of
a rediscovery of people’s roles in producing meaning
and creating their own identities through localized cultural processes that operate in spite of, or in resistance
to, attempts at cultural domination through communication media. At the heart of this argument lies the
author’s passionate belief in people as active, intelligent, and tactical beings who are fully capable of disrupting, subverting, resisting, and appropriating media
processes and messages.
Rather than following theorists who denounce
mass media imperialism, Martín-Barbero asks readers
to join him as he explores the immense variety of
modes of media use in the daily lives of the people who
make up the cultural mosaic of Latin America. Rather
than simple vessels to be filled with dominant ideologies, the people of Latin America, while susceptible to
domination by communication technologies, are able
to exploit contradictions that enable them to resist,
recycle, and redesign those technologies. He also
shows that people are capable of decoding and appropriating received messages and are not necessarily
duped by them. Both technologies and messages are
mediated through culture and through the processes,
struggles, and pleasures of everyday life during which
people constitute and reconstitute their identities.
Martín-Barbero illustrates his thesis by examining two uniquely Latin American phenomena: the
telenovela and the proliferation of local radio throughout rural areas and urban barrios. In the telenovela, he
sees stories arising from strong oral narrative traditions
that enable characters, authors, and readers to exchange
places constantly.
It is an exchange, confusion between story and
real life, between what the actor does and what
happens to the spectator. It is a literary experience open to the reactions, desires and motivations of the public. (1993, p. 228)

While he recognizes the commercial essence of
the telenovela, he shows that it can never be reduced
simply to a function of capitalism. The telenovela
enables people to recover and reconfigure popular culture and to assert identities that conflict with capitalist
agendas. It is “much of what we are—fatalists, inclined
to machismo, superstitious—and what we dream of
becoming—stealing the identities of others, nostalgia,
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righteous anger . . . [it] taps into a deep vein of collective cultural imagination” (p. 225).
Local radio clearly illustrates the importance of
understanding people’s uses of media. Local radio in
Latin America is radically different from local radio in
Canada, for example. In Canada a person can travel from
coast to coast and hear virtually the same combinations
of radio formats and music programming. In Brazil, and
increasingly in other Latin American countries, there are
hundreds of micro-transmitters, some with a power of
only five watts, which are operated by local entrepreneurs to serve remote rural areas, and distinct ethnic and
linguistic populations that have migrated to urban barrios from the rural countryside. Radio is a technology
that has been appropriated to serve neighborhoods and
family systems. It is highly commercial, yet it involves
people in collective participation and gives voice to
neighborhood-level discourse, interests, and demands.
Martín-Barbero describes local radio in Peru:
Although those broadcasts have no professional
announcers, use music recorded by amateur
groups from the local immigrant communities
from different Andean regions, and speak with
an often hard-to-understand colloquial language,
thousands of immigrants in the city of Lima listen to these stations to provide themselves with
an interval of identification which is not just the
recall of common memories but a profound
experience of solidarity. . . . These stations transform radio into a meeting place and promote solidarity by a little parallel “culture industry” that
stamps records of regional music and organizes
fiestas or championship football contests among
people of the region. (p. 236).

Such examples of media use challenge the reader
to reconsider traditional analyses of communication
with their dichotomies of dominating sources and dominated recipients and conceptions of passive consumption and alienation.
Though not directly addressing development communication policies or programs, such work grounds
participatory communication and offers a new direction
for development communication efforts. Beginning with
the work of Freire, Boal, and Martín-Barbero, Latin
America had a tradition of using communications for
development. The contribution of persons like Nestor
Garcia-Canclini (1995) in Mexico, Luis Ramiro Beltrán
(1993b, 1997) in Bolivia, Armand Mattelart (1980) in
Chile, Antonio Pasquali (1967, 1977) in Venezuela,
Mario Kaplún (1981, 1985) in Uruguay, Hector
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Schmucler (1986; Mattelart & Schmucler, 1983, 1985)
in Argentina, and Juan Diaz-Bordenave (1977) in
Paraguay have all contributed to a localized understanding of communication that can be applied to development. In addition, publications like Lenguajes and
Comunicación y Cultura contributed to these. These
thinkers placed Latin America in the foreground in
UNESCO and the NWICO debates (McBride, 1980).
2. A European academic, Jan Servaes (1996a,
1996b, 1999, 2000, 2005) provides a comprehensive
view of virtually all of the issues in development communication that must be considered at different levels
of analysis, from local to international, and he integrates the thinking of most of the major contributions
over the last 30 years. He argues that initiatives for
development must begin with grass-roots communities
and organizations (1996b, 1999, 2000). For him, the
main actors in the development process are social
movements that break out of submission to a hierarchical structure to establish their own independent system
of communication and organization (1999, pp. 158,
189). To take advantage of the development “energy”
of such movements, local organizations should be
allowed to decide to make their program, define the
issues the program should deal with, determine how to
carry it out, and determine how to evaluate it. Servaes
further speaks about conditions or steps that really
make a country truly developed. A participatory structure of communication, leading to self-reliance and
decentralization from power structures and controllers
leads to greater autonomy, responsibility, and true
development.
Servaes argues that if development must be based
on local initiatives and be self-reliant, every unit of
development will have its own particular model—there
will be multiple paths of development. Indeed, he
would consider having a conscious awareness of
unique cultural values as a central goal of development,
as important as economic productivity. This strikes at
the heart of the modernization and dependency theories
and the measurement of development in terms of the
adoption of a style of life around particular models of
advanced technology borrowed from the West
This model is closely related to another premise,
namely, that development must be primarily defined in
cultural (1999, pp. 59-76) rather than economic or political terms. A major role of theories of communication for
development points to the cultural movements which
simultaneously reveal ideological distortions, affirm cultural identity, and find ways of resisting cultural hege-
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mony. Servaes emphasizes culture as the arena of the
struggle for empowerment, in part, because the new
nations and movements for empowerment have themselves insisted on independent cultural identity.
Technological, economic, and political systems are
themselves cultural constructs. Servaes locates the
“struggle” for cultural identity within a theory of ideology taken from the critical cultural studies tradition.
Servaes recognizes the importance of politicaleconomic power in propagating cultural imperialism
(Hamelink, 1983), but he draws on the theories of Latin
Americans such as Martín-Barbero, Canclini, and
Pasquali to explain how the popular classes are continually constructing new cultural identities in the face of
hegemony. Servaes opts for models of communication
and development education that are focused on the
struggle with ideology and giving people capacity to be
the constructors of identity and culture. His analysis
becomes the basis for a development education which
systematically deconstructs the ideologies in language,
media, rituals, and all institutions.
3. A unique contribution of Srinivas Melkote
and H. Leslie Steeves (2001) is to show the importance of religion for development—specifically the liberation dimension of major religions. This questions
the tradition of Weber (1930) who argued that mystical,
transcendent, and spiritual elements act as obstacles to
development while a religion promoting instrumental
rationality such as the Calvinist Protestant ethic promotes development. Melkote and Steeves offer evidence to show that precisely the mystical, transcendent,
and paradoxical logics of religion can also support
development. They hold that the liberation dimensions
contribute to personal and social empowerment.
Among other things, Melkote and Steeves offer
the following check list to show how religion can promote development:
• religions present universalistic, transcendent sets of
values which stress universal human dignity,
human rights, and human freedoms.
• Virtually all major religions promote a base community, with its participatory communication,
which encourages dialogue, solidarity, and activities to create social integration which is the basis of
grass-roots organizations.
• Religions develop a process of education for liberation and can build up an extensive educational
infrastructure at the grass-roots level.
• Religious movements, in themselves, can be seen
as a network of alternative communication, count-
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er-balancing the control of communication systems
by power elites.
4. Bella Mody, like Melkote originally from
India, made an impact in the world of development
communication with her first book on designing development communication messages (1991), an analytical
study of development communication technologies.
Beginning with modernization paradigms, her work
moves to many of the thinkers supporting participatory
communication. Designing Messages for Development
Communication takes the reader step by step through
the process of designing audience-responsive messages
in the Third World.
A more recent edited book (2003) brings together
studies of international communication with studies of
development communication. In separate introductions, Mody provides historical background and situates the contemporary analysis of each field (international and development communication) and shows
how the first applies to the second. The book examines
how communication media and telecommunications
are considered central to globalization and to national
development, and discusses globalization in history,
the role of media, changes in structural biases of media
and telecommunication institutions, national forces of
capitalism, and biases in international and development
communication messages.
In her introduction to the section on development
communication, Mody traces the history of the
research that led first to an emphasis on mass media
(ideas of power structures and the promotion of technology) and then to more participatory communication
(with an emphasis on ethnographic research methods)
(p. 126). The individual essays carry most of the
weight here: Melkote (2003) introduces theories of
development communication: modernization (and the
attendant theories of diffusion of innovations, social
marketing, and entertainment-education strategies);
and social change theories (participation, participation
action, and empowerment). Waisbord (2003) examines
the role of the state and its interaction with communication strategies. Snyder (2003) reviews the history of
communication campaigns for development and cites
more successful ones (using social marketing for health
and family planning, participatory campaigns for AIDS
awareness, and advocacy campaigns to change governmental policy). In addition she sketches the necessary
conditions for such success. Singh (2003) turns specifically to technology, comparing instrumental, institutional, participatory, and strategic approaches. In a par-
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ticularly helpful chart, he compares the technologies,
goals, costs, proponents, agencies, policies, contexts,
and types of study of three periods of development
communication (p. 191). Huesca (2003) provides an
overview of participatory communication approaches
while Wilkins (2003) outlines an agenda for future
research (see below for more detail on both). Steeves
(2003) rounds out the section with a feminist critique
of a development communication that has shown a
“neglect of the nonmaterial” and a “neglect of gender
considerations” (p. 227) despite decades of scholarship
on gender inequalities. Development communication,
she notes, has been based in a liberal capitalist model,
one which favors market economies and ignores the
role of women in traditional societies.
The first part of the book, on international communication, takes up the issue of globalization. Here Mody
tends to see more good in globalization although several
Third World development activists see this as doing more
harm to indigenous development. To those who see only
the negative aspects of globalization and argue that it is
nothing but repackaged modernization theory, Mody
offers some insights, arguing that globalized communication structures, for example, helped activists “defeat the
World Trade Organization and state-supported private
empires on questions of labor rights, a multinational carte
blanche on investment, peace issues, and biotechnology
at the turn of the century” (p. 2).
5. Arturo Escobar and Sonia Alvarez. The
important growth from NGOs to the development of
people’s movements has not happened all over the
Third World. Research on people’s movements argues
that it makes little sense to talk of participatory communication, grass-roots initiatives, or communication
catalysts if there is no change in the power dynamics of
developing countries that could redistribute resources
to the urban and rural poor. According to Escobar and
Alvarez (1992), a number of groups have come together to forge a social process of strength.
They outline the general characteristic of the
movements for social change, especially in the Latin
American context. There is a shift, they argue, from the
economic to the cultural level. The goal is not simply
getting control of the state and the political apparatus,
but rather to resignify or redefine what is meant by
democracy. In the Latin American region, the rationalist, universalist, and individualist symbols were transformed into a defense of oligarchical, clientelist, and
hierarchical exclusionary systems. In this context the
goal of the movements is a process of resignification of
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terms (such as liberal democracy), which have lost
their original meaning.
People’s movements among indigenous Indians,
Afro-Brazilians, and Afro-Colombians in Latin
America are examples of attempts to re-signify ethnic
and racial identity to their own people and to resist
hegemonic cultural systems of the nation. To carry out
this process of re-signification, the movements try to
establish their own internal media systems in a
hybridization of the indigenous with the modern.
Alvarez, Dagnino, and Escobar (1998, p. 5)
address the politicizing process in these movements.
They introduce the practices of direct popular participation in decision-making, something formerly
reserved to political parties. People’s organizations
demand accountability from their own leadership and
from the political leaders who agree to support them.
Such movements introduce new actors in the form of
the coalition of movements in the city and move political discourse from concern about interest groups and
clientelistic favors to the rights of people and the continual evaluation of whether these rights are being realized. Such movements also attempt to link everyday
protests, manifestations, and confrontations to a broader political process. Discussions going on in market
stalls, local bars, and family courtyards become important sites of discussion of people’s exclusion, their
exploitation, and the depreciation of their identities.
These submerged communication networks then link
into major urban social movements. The resignifying
process going on in rather informal discussion becomes
part of the demands that larger movements put forward.
6. Nora Quebral, a leading academic figure from
the College of Development Communication in the
Philippines, has served as president of the
Development Communication Center, and professor
emeritus of the Institute of Development
Communication, University of the Philippines, Los
Baños, College of Agriculture. In these positions she
has led research into several agricultural programs
sponsored by international agencies. For her, development communication “is a term for method-driven and
theory-based praxes that use participatory communication tools to strengthen community decision-making
processes and structures. The aim: improve livelihoods
and promote social justice” (Manyozo, 2005).
Quebral argues that development communication
is both a concept and a curriculum. As such, it must
teach people to change their communication, not just
their economic standing.
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It has . . . become clear through time that the
processes by which these goals [of development]
are achieved are just as important for the outcome
as the goals themselves. And so we have changed
the qualifier to development from “economic” to
others like “another,” “participatory,” “sustainable,” and “equitable.” At the core of our altered
perception is the lesson learned that we cannot
really change others; we can only help them
change themselves—from where they are and at
their own enlightened pace. (Quebral, 2006)

There is an ethics, then, at the heart of teaching
development communication. Her insights about transparency and honesty have added another dimension to
development communication. In a situation of corruption, non-transparency in governance, imbalances
between escalating populations, unequally distributed
resources, and disease outbreaks, Quebral feels development communication practitioners need to show the
way by being honest and transparent themselves.
Successful development communication depends on
interpreting and clarifying everyone’s position to all
the other protagonists in order to facilitate meaningful
dialogue. They can do that in mediated and face to face
communication. Negotiation and mediation with the
authorities and those in power are the keys to succeed
in this area.
Quebral proposes seven points for a curriculum in
development communication. It is not enough to teach
only skills. A model development communication curriculum has these characteristics:
• It is open to diverse ideas coming from many
sources of knowledge.
• It combines wisdom from both the study and practice of development and of communication.
• It is ever-evolving, never static, as it responds to
changes in development, in communication, and in
the environment surrounding both.
• It is animated by a philosophy that spells out the
goals of development desired and the ideal procedures by which they are to be attained.
• It grounds students in the basics of development in
general and on the particulars of economic, social,
political, cultural, moral, or spiritual development,
taught in integrative courses.
• It teaches students the principles, values, and skills
that will prepare them for a profession of service,
of helping others—especially the poor and the disadvantaged—to develop their potential.
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• It integrates information technology into its program as an added tool in the preparation of future
development communicators. (Quebral, 2006)
7. Clemencia Rodriguez, Robert Huesca, and
Brenda Dervin. The failure of popular alliances and
movements (such as the New World Information and
Communication Order), which were based on a binary
analysis of power and democratization has led to a
rethinking of the role of communication for democratization (Rodriguez, 2001). Huesca and Dervin (1994)
argue that the tendency to define issues in terms of
“vertical communication versus horizontal communication, communication for domination versus communication for liberation, and communication as information versus communication as dialogue have led to a
theoretical confusion which does not correspond to the
reality, and cuts off the most significant possibilities for
democratization” (1994). In a later article (Dervin &
Huesca, 1997) they described participatory communication as “verbing” to emphasize that no theory is final
or complete. Power needs to be continually re-negotiated and today’s formula for liberation becomes tomorrow’s distorting ideology. There needs to be a continual dialogue of knowledge.
In this sense, citizenship is not primarily a legal
status but a form of expression of identity, something to
be constructed and reconstructed (Rodriguez, 2001, p.
19; Mouffe 1992). Citizens have to enact their citizenship on a day-to-day basis by their participation in
everyday political practices. “As citizens actively participate in actions that reshape their own identities, the
identities of others and their social environment, they
produce power” (Rodriguez, 2001, p. 19). Empowerment emerges from relationships in particular places
and organizations such as families, groups of friends,
church, neighborhood, workplace, community, town,
and city. The actions of voting may be less important
than contesting given identities, languages, and relationships. Rodriguez suggests that the term “alternative” has lost its charm due to overuse and prefers the
term, “citizen’s media” (2001, p. 20). This denotes all
those media to which the ordinary citizens have access,
to support them in times when the mass media seem
unproductive (Rodrigues, in Wilkins, 2000, pp. 149ff).
The citizens themselves need to empower these media,
contesting legitimized identities and introducing new
communication practices contrary to the mass, homogenized, uniform cultural categories. This conception of
democratization points to challenging actions dealing
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with varied and fragmented forms of oppression touching on many facets of identity in a person.
In this concept of people’s movements, the multiplication of activity in everyday life is important, even
if these are relatively short-lived. Each action leaves its
imprint on the collective memory. Where groups have
experienced this enactment of citizenship, they are far
more open to seeing community activities as opportunities for rebuilding themselves. Democratization is
not a once and for all phenomenon but a continual
redistribution of power in the face of tendencies toward
continual concentration of power.
In an attempt to give a state-of-the-art summary
of research, Huesca (2003) situates the move to participatory communication in a Latin American context
that challenged concepts imported from the United
States and explored praxis—“self-reflexive, theoretically guided practice” (p. 211)—as an alternative to the
top-down models. Emerging from such community
experience, participatory communication is simultaneously a means and an end (pp. 214-216), much as
Rodriguez describes the growth of democracy. Within
his review Huesca acknowledges problems facing participatory communication:
Practical impediments include a lack of institutional support as the approaches’ long-range,
time-consuming, and symbolic (conscientização, empowerment) dimensions do not conform
to the evaluative criteria of many development
bureaucracies . . . . [S]trong participatory projects transfer control from officials to beneficiaries and are often met with resistance from
experts whose power is jeopardized. Conceptual
impediments include definitional fuzziness . . .
[B]ecause of this definitional fuzziness, dominant communication patterns and oppressive
social relationships can be and are reproduced
under the guise of participation . . . (p. 220)

At the same time, Huesca holds out some hope,
since the ongoing process of participatory communication can become a “curriculum,” in Quebral’s phrase,
noted above. Many organizations, both small and large
NGOs, and schools have embraced the possibilities of
participatory communication models and scholars seek
to clarify concepts, including multiplicity and the primacy of culture (pp. 220- 221).
8. Karen Gwinn Wilkins (1999) begins with the
assumption that to reshape the field of development
communication we must situate its discourse and practice within the contexts of power. The early dominant
paradigm articulated by Lerner, Schramm, and others
assumed that media, as tools to promote national development goals would have the power to inspire individuals to act and think in modern, Western ways. The
thinking of dependency scholars remained within a
global structure that situated developing countries and
kept power in the hands of wealthier nations.
Participatory approaches to development drew attention to the power of local communities to recognize
and resolve social concerns. The recent emergence of
social movements complements participatory
approaches by emphasizing the ability of marginal
communities to control their own social change.
In looking to the future, Wilkins (2003) proposes
a research agenda for development communication that
balances attention to communication for development
with attention to communication about development.
Both these aspects of development communication
now work within several overarching concerns: globalization and the attendant loss of power for local groups;
the privatization of public programs, with development
agencies looking for “partners” from business or
media; the availability of new communication technologies; new social movements, including local participatory groups and transnational organizations; and
sustainability, in development projects themselves and
in the communication about them.

5. Concerns in Contemporary Development Communication
This section examines concerns in development
communication in the light of new developments—
some already raised above by Wilkins, Mody, and
Steeves, for example. These grow out of ideas in the
secondary stage: indigenous knowledge, participation,
and empowerment.
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A. Globalization
Most development communicators agree that
globalization brings back aspects of the era of modernization theory with its concomitant dependence on the
power of western technology. Today globalization is a
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phenomenon of the information/communication age.
Mass produced computers, commercially proven satellites for exchange of information and data, the Internet
and email facilities, digital telephony, and so on have
converged to increase globalization.
The old threat of cultural imperialism has
returned with the dominance of U.S. and Western
media companies and media products, which foster an
essentially uncritical participation in consumption. The
culture of globalization highlights a culture of conspicuous consumption, which in an earlier time was said to
be the self-indulgent pastime of the leisure class
(Brown, 2001, p. 71). Such movements not only concentrate powers, but also economic and political ideas,
often to the detriment of developing nations (Wilkins,
2003, p. 246). Aided by international institutions like
the IMF and World Bank, the culture of globalization
benefits from the strategies of the major actors in the
international info-com industry, whose businesses promote the sale of hardware and software that do not
often meet the needs of developing areas.
However, sometimes these global imperatives can
serve development needs. A positive example is the
growth of call centers. Here information technology
makes it possible for Third World areas to integrate more
with developed areas through communication practices.
Moving away from the former “brain drain” concepts,
wherein the talented people were carried away to the
First World, the talented ones now work in their own
countries, on files transported across the world by information technology. In another benefit from these global
communication technologies, “mobile groups may stay
connected with a diasporic identity across territorial
boundaries” (Wilkins, 2003, p. 246).

B. Gender
The contributions of the female half of the world
population in every field of development must be
stressed (Moffat, Geadah, & Stuart, 1991). Every
development funding agency seeks to address gender
issues and to ensure women’s participation in an often
male-dominated developing world. Earlier research
focused on how to help women get into more central
positions “in a man’s world.” Increasingly now the
emphasis is on the structural, institutional changing of
the world so that all essentialist conceptions of gender,
race, ethnicity, age, and other identities are questioned,
leading to a more human world of equal citizens
(Einsiedel, 2000).
On one level women’s participation is a research
priority, since women constitute a major work force in
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agricultural production, small industries, improvement
of health and education, and other local community
improvement programs such as primary education,
clean water, cleanliness, etc. Women’s involvement
opens a space for a more participatory, dialogical, nondirective, and horizontal communication, which
enables all in the group to gradually come into decision
making and make a contribution to collective action. In
these groups communication focuses not on the production of definitive messages to be “transmitted” by a
powerful source to passive receivers, but on an ongoing process in which all participate. Recent programs
of community radio, community video production, and
popular theater have enabled women to reject hierarchical discourses and create a new mediated discourse
in which their identities become part of the discourse.
This can radically change accepted “media languages”
(Rodriguez, 2001, pp. 109-128).
Riaño (1994) outlines three key areas of research
and action on gender issues. The first is to provide a
space and a process for the articulation of women’s competencies linked to their personal experience, their family experience, and their experience in groups. Since
women are so central in development at the community
and regional levels, this experience has to be channeled
into decisions at the community level and to linkages
with development organizations. Second, women’s
media production competencies need to be developed in
all media, from group and community to national and
international media. Third, women need to develop their
capacities as socio-political actors both as protagonists in
popular movements and in popular networking alliances
and as representatives in governmental organizations.
On a deeper lever, an awareness of gender leads
to more profound changes in development communication. As noted above, Steeves (2003) argues for a more
positive role for women in initiating developmental
efforts, by recognizing their spiritual, moral, critical,
and feminist approaches. She also calls for a feminist
critique of communication and development practices,
noting that the very categories of traditional communication development research implicitly endorse capitalist patriarchy (p. 229). She extends this critique to
development communication campaigns, which tend to
promote scientific rationalism, nationalism, government-corporation alliances, and the exclusion and even
oppression of women (pp. 230-231). A feminist critique encourages participatory communication, at the
most basic levels.
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Issues of representation and participation cannot
depend on macro-level change alone. Feminist
scholars and activists must recognize that the
democratization of communication is irrelevant
to the majority of the world’s women, who
remain excluded from access to media or information technologies. Hence, projects focusing
on basic access are critical. (p. 235)

She concludes by noting that, while usually
ignored by development communication scholars, “the
religious and spiritual basis of development communication” can have a more profound impact on cultures
than the language of empowerment (p. 237).

C. The Entertainment-Education Syndrome
In general even developing countries regard mass
media as tools for entertainment and wish fulfilment.
The entertainment-education concept takes advantage of
this by intentionally embedding educational messages in
entertainment media in order to change individuals’
knowledge, attitudes, and overt behavior. In recent years
entertainment-education programs appeared on television in Latin America, Africa, and Asia on issues as
wide-ranging as family planning (Rogers, Vaughan,
Swalehe, Rao, Svenkerud, & Sood, 1999), HIV-AIDS
prevention (Yoder, Robert, & Chirwa, 1996; Cullinan,
2001), female equality (Mlama, 1991), and environmental protection (Maibach, 1993).
However, if the merger of entertainment and education in media productions is not skillfully done and
clever enough, programs tend to get preachy or patronizing; even villagers and less educated people detest
that kind of treatment. If producers can merge the message with the entertainment with a certain subtlety, they
can successfully teach and persuade. Here, one cannot
underestimate the importance of entertainment in education. Anything deeply involving, gripping, captivating, and attention grabbing is capable of creating strong
after-effects. People accept matters wholeheartedly
when said well in an appealing and entertaining manner. The power of rhetoric in languages has the power
to convince people. Satire, understatements, irony, wit,
reproaches, and repartee are powerful means of communication. Thus, Singhal and Rogers (1999) call
development communication producers to give more
attention to the rhetorical, playful, and affective aspects
of entertainment-education.
Tufte (2000) has noted that the traditional concept
of entertainment-education can have a powerful impact
for social change if properly complemented by discussions. His research shows that most of the women in his
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study demonstrated a strong identification with the emotional television dramas. This confirms a point made by
Fuenzalida (1994): the fundamental emotional relation
between media, culture, and everyday life. Telenovelas,
for example, often proved more relevant to the Brazilian
female audience than news broadcasts. Telenovelas, due
to their widespread popularity in Latin American countries, constitute a much more important and relevant
educational instrument than news programs or public
service announcements. “The redundancy of the serials
makes its attraction rationally inexplicable: but the interest is, precisely, emotional” (Fuenzalida, 1997, p. 25).
This perspective also calls for modesty in expectations
concerning the impacts of an entertainment-education
intervention: “The educational efficiency of the televised messages depends much more on the viewers’ perception than on the intentions of the broadcasting station” (Fuenzalida, 1994).
Telenovelas increase dialogue and debate and can
break the silence around controversial or taboo issues. In
Brazil, telenovelas from the late 1980s onwards introduced taboo issues. When embedded in identifiable settings and with realistic characters in a telenovela, these
issues are not normally rejected but get debated. In HIVAIDS communication, for example, taboo issues can be
introduced, and discussions about these after the programs can help break the silence about, and the stigma
concerning, people living with HIV.
In many other developing countries many watch
serials or soaps as these have characters with whom the
audiences identify intensely. The life-examples of the
characters—their joys and sorrows, struggles and agonies—parallel those in real lives and hence the audiences confidently draw lessons from the way characters resolve their problems, making such programs
valuable resources for development communication.

D. People-based Participatory Research
Regular research on how the media exposure
affects social change is another component of using
media for development (White, R., 1990, 1999). Such
research involves the public at large and draws attention to the scope of a program and creates awareness
among the target audience. For example, research
among the target audience on the effect of an entertainment-education program in a village would show how
much discussion and study of the issue at hand occurs
at the village level. On the other hand, it might show
that no discussions take place and people who watch
the programs get the message right and they change
their lives accordingly. Participatory research, as
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described by Tandon (1983), is itself a process of liberation that begins with faith in the people, the beneficiaries of development, and in their capacity to take their
own decisions. It believes that the rural poor are voiceless not because they have nothing to say, but because
nobody cares to listen to them. In this perspective,
development begins with listening to the people. To
accept this in actual practice is not easy, even for voluntary agencies working in development. Participatory
research tries to make this happen.
Group action motivated by research teams has
more efficacy—a consistent conclusion of studies of the
empowering role of local groups of micro lenders in the
Grameen Bank system of Bangladesh (Papa, Auwal, &
Singhal, 1995,1997) and in the use of entertainment programs for development over radio in India (Papa,
Singhal, Law, Pant, Sood, Rogers, & Shefner-Rogers,
2000). The research also shows that the groups involved
in participatory research can also animate the villagers
and motivate them for change. The role of the development communicators, planners, and researchers as facilitators is derived from participatory research methodologies much prevalent today in developing countries.

E. People’s Movements and Empowerment Efforts
In some countries the NGO movement has come
together to form people’s movements that can highlight
the kind of development that the people would really
benefit from. Obviously this means a tremendous
amount of communication at grass-roots levels involving participation at every stage of decision-making,
sharing, collaboration, and final empowerment.
Recent research (Rucht, 1999) on people’s social
movements and the use of media in such movements
develops the ideas of Servaes that movements are the
major actors in the development process. Interestingly
enough, these approaches are not particularly new. The
model was clearly established in numerous institutions
in the late 1800s and early 1900s in the form of the union
movement, the cooperative movement, and many other
such movements. Unfortunately, hegemonic interests
which have controlled development institutions (such as

the agricultural colleges and the rural extension systems)
in the U.S. and in some European countries, supported
the modernization paradigm over independent people’s
organizations, resulting in an ongoing investment in
bureaucratic approaches to development.
The present context, however, lacks a theoretical
explanation of how groups come into existence and
reach the stage of acting as catalysts with service
providers. More importantly, we still need to understand how local groups develop into large scale organizations aiming to transform the power structures
around them. Often the presence of the NGO sector
serves as a bottleneck in the formation of people’s
movements in many Third World countries, as these
prefer to work alone and manage their finances.
Liberation from oppressive structures and
empowerment of the people to take to action by themselves remain real concerns in development communication (see above, Section 2F). While the idea has been
accepted, it is still a long way from full realization
(Boeren, 1994). The power of group media like community radio, home-made videos, story telling forms,
street plays, etc. in empowering people to take responsibilities and make calculated decisions has been established in many developing countries (Dagron, 2001),
but the model has not spread widely enough.
Local groups and even individuals can play an
empowering role. Locals who have a high sense of
awareness achieved through media exposure can take
animation programs among the rural folk to change attitudes and raise development issues. For example, several villages in India have combated the practice of excessive dowry in this way. Organizing for social changes has
been done by several NGO groups. Here, the two-step
flow of communication clearly played a key role in such
processes. In the contexts of people’s movements, media
does matter, with the major focus of these movements
being the reformulation of the media language in order to
redefine and re-evaluate the identities and roles of the
protagonists in the movements. The future of development communication depends much on the growth of stable people’s movements around the developing world.

6. Some Conclusions: Development Communication—A Third World Perspective
The last 10 years have seen very little progress in
development communication; the challenge comes
down to honesty, sincerity, and commitment to the
cause of development.
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The lack of human dignity poses the greatest
challenge to development today. Persons in the Third
World, especially those living below the poverty line,
need to feel that they too are human beings and that
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they need to live respectable human lives. Basic human
rights like the right to live a respectable life, education,
drinking water, participation in the democratic process,
etc. are denied to many people. The media can highlight these issues. People can be made aware of these
and prepared to take action against these oppressive
structures. However, what happens in the face of systematic oppression and exploitation? Land reforms or
any other ways to better the situation of the oppressed
group is never allowed. Political structures often align
with oppressive structures. Even the media are often
helpless in such situations, especially if they are controlled by the ruling classes.
Today one must admit that the very economic and
political structures of many nations and state governments cannot sustain steady development, and that
democracies falter with corruption in election processes. The NGO sector is much vitiated, again with corruption and self interest. Human avarice and greed for
power debilitate any positive development mechanisms. The situation seriously asks whether those who
oppress the weaker sections can design ways to counter such misery, as most of those manning development
projects belong to the upper class. In other words, will
the upper class who by and large initiate research on
development communication really get to the action
that will weaken people of their status in society?
Several of the development agencies and plans set up
by the government or non-government agencies are not
capable of withstanding the enormous challenges.
Often many development communicators are trained as
subject matter specialists (agriculturists, anthropologists, environmentalists, etc.) and not as communicators, social activists, educators, and animators.
The crux of development, as already mentioned, is the removal of the abominable disparity of
wealth among the people that divides them into
classes, land reform that gives equal shares of land
to all, democratic governance that permits equal
opportunities for political participation for all, the
removal of all types of corruption from the ranks of
those in power, and the careful cultivation of human
rights and human dignity among all, especially
among the poor and the marginalized. Instead of
looking outside to technologies and ideas imported
from the West, emphasis should be on self-reliance
and developing appropriate technologies that can
help agriculture produce more. The media can only
highlight the need for these and any action towards
this has to be moved by the government.
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Over the years, research in the developed and
developing world made certain facts clear with regard
to development communication. Conclusively one can
say the following: The real causes of underdevelopment lie in the very structures which lead to the
oppression of a group where development of one sector (the upper, for example) comes at the expense of
the lower sectors. NGOs are not able to tackle this
massive problem. Only a government that aims primarily at an egalitarian society can bring about the
development of all in any country. In such a system of
government, mass media and group media can play
major roles in development. If development is to be
understood as the mobilization of all the human,
social, and economic resources to better the quality of
life of all the people, certain attitudes and conditions
need to be met in every country. These include
1. Unity in the community;
2. Selfless leadership, working only for the common
good;
3. Making the government personnel responsible for
developments in the villages: create awareness
among the people so that they demand that the government machinery work. The NGOs need to work
in tandem with the government with financial support only from the government.
Based on these assumptions, let us see what the future
holds.

Projecting success stories on the media
The media need to project successful development stories at regular intervals. This gives tremendous
confidence to those involved and inspires others to act
similarly. If an NGO has had a successful literacy campaign, every media outlet needs to publicize it.

An Ethical Note—Compassion
Whatever power theorists may attribute to communications for development, it is only a help in development. Governments and NGOs may get involved in
development, but debilitating corruption runs deep.
Any development project to be run without corruption
needs a tremendous love for humanity and a sense of
service which embraces a certain compassion for the
less privileged segments of humanity.
As I close I want to reiterate that communications
media can only inform. However persuasive the media,
change agents have to get into action to make things
happen. Ultimately, the sincerity and commitment of
these agents are major factors in any developmental
concern.
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Editor’s Afterword
Development communication has been with us a
long time, in one form or another, but it has only been
institutionalized and turned into something resembling
an academic discipline during the past 50 years.
Previously, its foundations had been laid in the colleges
of “agriculture and mechanic arts” (“A&M”) of the
United States and some other countries, where practical necessity had created a demand for kinds of knowledge that met the needs of farmers, technicians, and
others which were not addressed by more traditional
academic disciplines. The rise of these more practical
“arts” in academic respect was paralleled by a similar
rise in the respectability of the social sciences, including those related to communication. Working together,
the efforts of the applied physical sciences and the
social sciences have created avenues of promise
towards the solution of many of the problems of poverty and underdevelopment.
As some of the writers cited above in this issue of
Trends have made clear, the challenges facing development workers, including development communicators,
have mushroomed, rather than receding. The technical
instruments that can be used to fight poverty and the
various kinds of underdevelopment have multiplied
and have been refined, but their effective application to
the sources of development problems has often been
stymied. Modern communication media are important
weapons in this struggle, but their effectiveness, too,
has often been disappointing. The task of development
communications workers—at both the theoretical and
practical levels—is to make the instruments of communication progressively more effective.
The means for improving efforts at development
are diverse, but their benefits must be balanced against
each other. For example, they include improving crop
yields but also establishing the social and political
mechanisms needed to guarantee proper distribution of
the benefits of such crops. The advantages such innovations may give to some producers are likely to create
severe disadvantages, even starvation, for their competitors. International agreements are just as likely to
cause hardships to some segments of a population as
they are to bring wealth to other segments.
The need for international cooperation in development of all kinds is obvious. The need to ensure that it
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is the right kind of cooperation—providing for the wellbeing of all stakeholders in the process—also is obvious. But special interests always are present in any decision-making mechanism, whether governmental or privately controlled, and they almost inevitably will skew
development decisions in directions that have advantages for privileged segments of the stakeholder population and consequent disadvantages for others. A governmental structure that is thoroughly democratic will
provide some protection from this tendency, but democracy, in itself, will not completely prevent abuses.
To keep both big government and big business
“honest,” powerful and respected social institutions
beyond their control are essential. Among these, the
Fourth Estate has been recognized for the past two centuries as preeminent. A free press—now including
other mass media under the label, “press”—is not only
essential for the preservation of democracy, but also for
ensuring that development will benefit all stakeholders,
not just a privileged few. Diversity of both ownership
and editorial control among the various mass media
will provide another safeguard against their being
coopted by some hegemonic special interest.
Communication scholars, too, should be governed by some of the same considerations as those that
ensure press freedom. Dedication to scientific and ethical principles of research is, of course, a starting point.
But funding, political interests, and opportunities for
publication of the research are among the many possible occasions for undue pressures to be exerted on the
researcher. The nature of development communication
raises special needs for ethical caution, since its findings can be used to steer development activities, by
governments or private entities, in specific directions,
sometimes with considerable financial implications.
—W. E. Biernatzki, S.J.
General Editor, CRT
Note: Portions of this essay appeared in Srampickal, J.
(2006). Communication for education and development as a key to formation: Development communication studies at CICS in perspective. In J. Srampickal, G.
Mazza, & L. Baugh (Eds.), CrossConnections:
Interdisciplinary Communication Studies at the
Gregorian University (pp., 343-360). Rome: Editrice
Pontificia Università Gregoriana.
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Book Reviews
Cooper-Chen, Anne (Ed.). Global Entertainment
Media: Content, Audiences, Issues. Mahwah, NJ:
Lawrence Erlbaum Associates, 2005. Pp. xi, 267. ISBN
0-8058-5169-0 (pb.) $29.95.
For ages there used to be no positive correlation
between the amount of entertainment that was consumed
and the amount of scholarly research in the field of entertainment. Now it is different. Entertainment is not only
important from the audience’s point of view. More and
more scholars are shifting the emphasis towards entertainment. Entertainment is the key part of modern popular cultures and a tremendously big international market.
The 10 countries that are analyzed in the book of Anne
Cooper-Chen “represent major domestic markets and, in
many cases, are major TV exporters,” (p. x).
In a first chapter the editor and co-author outlines
the term “entertainment” with the basic meaning of
amusement, distraction, relaxation, and enjoyment. It
becomes evident that the clear distinction between
entertainment and information, fiction and facts, as
well as between enjoying and learning is an artificial
one. The boundaries are blurring!
The second chapter (Richard A. Gerson) gives an
overview of the so called “Transnationals: Media
Corporations, International TV Trade, and Entertainment Flows.” The transnational media corporations are
strong players in a global television market that deals
with news, sports, and music entertainment. “At the
same time, a single, unified market for TV entertainment
is not likely to emerge. Differences in culture, including
language, shared common experiences, and social values, will preclude that possibility” (p. 33). Nevertheless,
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four out of the seven biggest transnational media corporations are of U.S.-American origin.
Chapters 3 to 12 follow a basic scheme: the country as such; political, social, and cultural backgrounds;
the media system; regulations; content and ratings;
broadcast imports and exports; and a presentation of
the prime time television programs during a selected
week. The countries reviewed include the United
Kingdom, Germany, Egypt, Nigeria, South Africa,
India, Japan, China, Brazil, and Mexico.
Sports is information and entertainment at the
same time. Anthony Moretti, in his chapter on “The
Olympics,” shows how “the media—especially television—have transformed the Olympic Games (and all
sports) into something beyond just fun and games” (p.
222). It has to be mentioned that sponsors and advertisers play an important role in the mariage à trois!
Anne Cooper-Chen adds another chapter to her
book, following her Games in the Global Village
(Bowling Green, OH: Bowling Green State University
Popular Press, 1994). This time it is “A World of
‘Millionaires’: Global, Local, and ‘Glocal’ TV Game
Shows.” She wants to know what the global success of
“Who Wants to Be Millionaire” can “tell us about the
many societies that have embraced it” (p. 237). The
answer is short and clear: “Local culture asserts itself.”
This very interesting chapter reveals the only weakness of
the whole volume: It is one chapter too short. There is
much information scattered in different chapters that
should be rescued in an overview or summary: differences
in the appreciation of humor, problems of multiculturalism, the impact of a colonial history (from both sides), a
geography of popular cultures, problems of a market
where there is a shortage of good ideas and where there
are too many channels of diffusion. The option of an additional analysis of the very rich set of data does not diminish the value of the interesting and informative volume.
The book contains both a bibliography and a reference index.
—Louis Bosshart
Fribourg–Freiburg, Switzerland
Fredriksen, Paula. (Ed.). On The Passion of the
Christ: Exploring the Issues Raised by the
Controversial Movie. Berkeley and Los Angeles:
University of California Press, 2006. Pp. xxiii. ISBN 0520-24853-8 (pb.) $19.95.
In her preface, Fredriksen discerns a polarity of
opinions about Mel Gibson’s film, The Passion of the
Christ, as typified by two reviewers, neither of whom
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contributed to this book. One is Raymond Arroyo, of
the Wall Street Journal (and, although not mentioned
by Fredriksen, also of the Eternal Word Television
Network—EWTN—a conservative Catholic cable television network), and Christopher Noxon, of the New
York Times Sunday Magazine. Arroyo’s favorable view
of the film and of Gibson’s personal commitment in
risking a huge financial loss to produce it is contrasted
with Noxon’s situating the film and Gibson’s Catholic
practice “within the spectrum of an anti-modernist
movement known as ‘traditionalism’” (p. xii).
Fredriksen traces three “predictable features” of the
film, arising from its historical and cultural origins:
“innate anti-Judaism,” “obvious Roman Catholicism,”
and “lurid violence” (p. xiii).
The editor and several of the other contributors
were members of an ad hoc scholars’ group, consisting
of four Catholics and three Jews, organized by Dr.
Gene Fisher, the interfaith officer for the U.S.
Conference of Catholic Bishops, to review the film
prior to its release and advise Gibson both on its historicity and its possible impact on interfaith relations
(p. xiv). Of primary concern to the scholars’ group was
what they saw as a serious anti-Jewish residue surviving in the film from medieval and 19th-century treatments of the theme—particularly the traditional passion plays and the writings of such visionaries as Sister
Anne Katherine Emmerich, a German nun who died in
1824 (p. xiv). Fredriksen and other critics also focused
on the film’s seemingly gratuitous violence: “The point
of the torture was the torture itself” (p. xviii).
Perhaps the best place to start reading the book is
with the text of the “Report of the Ad Hoc Scholars
Group” (pp. 225-254). The group convened in May
2003, and reviewed the shooting script of the film, provisionally called “The Passion.” The group submitted
an initially confidential analysis of the script to Gibson,
which was not made public until after the film’s
release. “Except for some added or dropped scenes, the
final version of the film is, in most places, close or even
identical to the script that the group read” (p. 225).
The Ad Hoc Group’s unanimous report included the following conclusions:
“A film based on the present version of the script
. . . would promote anti-Semitic sentiments.” (p.
230)
“The present script contains significant historical errors.” (p. 231)
“Dramatically, as the script stands, Jesus’ opponents are one-dimensional ‘bad guys’.” (p. 232)
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“The portrayal of the person and mission of
Jesus is partial and skewed.” (p. 233)
“The present script uses or ignores New
Testament texts without regard for Catholic principles of Biblical interpretation.” (p. 233)
“For these reasons the present script violates
many magisterial Catholic documents, including
several Vatican instructions.” (p. 235)

Coming, as they do, from a wide range of religious and ideological backgrounds, the authors of the
book’s 16 commentaries also manifest various attitudes
towards the film. Many of the commentaries are redundant, repeating the views expressed by others of the
authors and often following the same lines as the conclusions of the Ad Hoc Group, cited above.
The views of ordinary moviegoers cited by some of
the book’s contributors tended to be shaped by their own
backgrounds. A woman quoted by Jay Tolson and Linda
Kulman (in Fredriksen, p. 17), who had just seen the film
with a largely evangelical audience, said she found no
anti-Semitism in it, felt its violence was justified, and
praised it highly: “I could see it 10 more times. . . . It’s
hardly more graphic than the junk many adults allow their
kids to see on TV. And this violence . . . has a purpose.”
But “Prominent Jewish leaders including Abraham
Foxman, head of the Anti-Defamation League, while not
accusing Gibson or his film of being anti-Semitic, feel that
it will fuel or reinforce anti-Jewish sentiments . . .” (p. 18).
A former Catholic priest, author of a book on CatholicJewish relations, went so far as to call the film, “a pornographic celebration of suffering” (ibid.). Tolson and
Kulman close their contribution with the admission that
“Gibson . . . can hardly provide centuries of background
in a two-hour movie—or all of the scholarship that deals
with it,” but they add the criticism of Boston College’s
Jacob Neusner, referring to new understandings of the historical relationship of Jews and Christians reached by
Catholic, Protestant, and Jewish scholars of the last 50
years, that “The entire corpus of the work has been completely dismissed by Gibson” (p. 30).
Fredricksen, too, acknowledges that “Christians
whom I know and respect, both Protestants and
Catholics, have loved The Passion of the Christ and
have spoken to me of how moved they’ve been by it.”
And, she adds, “Some Jewish viewers, too, have commented positively on The Passion’s visual and dramatic power, opining also that they detected nothing particularly anti-Semitic in Gibson’s rendition” (p. 31). At
the end of her contributed chapter Fredericksen nevertheless condemns the film as a monument to a destruc-

VOLUME 25 (2006) NO. 2 — 33

tive sort of simplicity, “a black-and-white contrast
between ‘us’ and ‘them,’” that has caused conflict
between Christians and Jews through the centuries.
“Stripped of its theological pretensions, there’s little
more to Gibson’s film than the glorification of blood
and pain, and a quick and easy moral contrast of ‘us’
and ‘them.’ But there is so much more than this to
Christianity” (p. 45).
Lawrence A. Frizzell, Director of the Institute of
Judeo-Christian Studies at Seton Hall University, and
also a member of the Ad Hoc Scholars’ Group, drawing on Gibson’s remarks in a television interview with
Diane Sawyer, admitted that “It is Gibson’s prerogative
as an artist to draw his inspiration where he will. But
we might wish, if Gibson, as he says, knowingly
shaped his story by so closely following a 19th-century book [Emmerich’s], that he would refrain from making claims that his movie is true to events in the first
part of the first century” (p. 77).
Evangelical commentator Ben Witherington III
says that “numb” characterizes the reactions of many
Evangelicals in exit poll interviews after seeing the
film. He asks, “is this a good thing?” (p. 81).
James Martin, S.J., an associate editor of America
magazine, found the film’s visual imagery useful in
meditating on Christ’s passion in the Ignatian tradition,
but its short and garbled resurrection scene “is problematic for the entire film,” since “the resurrection gives
ultimate meaning to the entire story of Jesus” (p. 107).
Jim Wallis, editor of Sojourners magazine and an
Evangelical preacher, sees the violence in The Passion
of the Christ as consistent with that in others of
Gibson’s films, such as Braveheart, The Patriot, and
the Lethal Weapon series. He asks, “What does the
movie say about violence itself, especially in light of
Jesus’ teachings on the subject?” (p. 123). Many nonScriptural elements in the film suggest revenge, whereas, “Through the cross, unjust death leads not to payback but to Life” (p. 124).
Susan Thistlethwaite, president and professor of
theology at Chicago Theological Seminary, was horrified—as was horror story writer Steven King—at the
numbers of children brought to the film by their parents. To Thistlethwaite, the film is a throwback to a
brand of religion which the world can no longer afford.
“It has betrayed what is best in Christianity. And it is
just too bloody dangerous” (p. 141).
Sister Mary C. Boys, S.N.M.J., sees Gibson as a
representative of a “separatist Catholicism,” which
“rejects biblical interpretation as it has developed over
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the past 60 years” (p. 162). She is shocked by “the varied responses of the bishops” to the film, in view of its
divergence from established Church policy in treating
presentations of the passion. She quotes Richard Sklba,
auxiliary bishop of Milwaukee, as saying, in contrast to
some other bishops’ favorable remarks about the film,
“We cannot remain silent if any presentation of the
Lord’s Passion undercuts true Catholic teaching or
implies a possible return to the errors of the past.
Respect for ourselves and for our Jewish neighbors
demands nothing less” (p. 159).
Adele Reinhartz, a specialist in first century
Judaism and Christianity at Wilfrid Laurier University,
situates The Passion of the Christ in the history of
Hollywood films on the life of Christ. She focuses on the
anti-Jewishness of the films and asks, “Does Gibson’s
film, do all these films, foment anti-Semitism?” She
replies that they do not foment violence against Jews,
but that they do “perpetuate certain beliefs and stereotypes that have been implicated in anti-Semitism” (p.
179). She does not say Gibson’s film is anti-Semitic, but
“at the very least, The Passion is morally careless”
(ibid.). Gibson, as others who set out to film the death of
Christ, gave in to the temptation to show scenes of the
crowd demanding Jesus’ execution, in a big, Hollywoodstyle “mob scene,” which implied the guilt of the whole
Jewish population in Jesus’ death. This and other, sometimes gratuitous and unhistorical elements encourage the
charge of anti-Semitism.
Rabbi Eugene Korn and Servite Father John T.
Pawlikowski place the film in the tradition of Passion
plays that have become a feature of European
Christianity since the 13th century. As the dramatic
contrast between “good” and “evil” in these plays came
to be sharpened over the centuries, “the Jews” came
more and more to be portrayed as Christ’s ultimate enemies. Although “theological anti-Judaism did not create Nazism, nor did it directly cause the Holocaust,”
the two authors feel it conditioned Christians to have a
spirit of revenge toward 20th century Jews, which “prepared the ground for political anti-Semitism” (p. 183).
However, the Holocaust so shocked serious Christian
thinkers that it actually laid a foundation for Jews and
Christians to “succeed in seeing the image of God in
the face of each other” (p. 190).
Amy-Jill Levine, Professor of New Testament
Studies at Vanderbilt University, comments on the various possible interpretations of the movie, particularly its
alleged anti-Semitism. Several passages in the film
explicitly stress the guilt of us all—Jews, Romans, and
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the contemporary audience—for Christ’s death. “Mr.
Gibson himself testified to this theological vision by
publicizing the fact that he filmed his own hand driving
the first nail into Jesus’ palm” (p. 200). But many others
regard the film as anti-Semitic, and Levine finds many
reasons to support that judgment. Outstanding among
them is the dependence Gibson placed on the visions of
Emmerich which conveyed an image of the Jews
involved in the action both as unrelievedly wicked,
repulsive, and much more in command of affairs in the
Jerusalem of the time than can be supported by any historical evidence (pp. 202-207). “Like the reasons for
seeing the film as blameless, so the reasons for seeing
the film as anti-Semitic are cumulative” (p. 202).
Deborah Caldwell, a senior editor at Beliefnet
(www.beliefnet.com) examines the reasons for the film’s
commercial success, quickly becoming “the biggest topgrossing R-rated film ever” (p. 213). Caldwell credits
some of the enthusiasm Evangelical audiences have
manifested for the film to a sense of exclusion that has
gradually overcome Evangelical Christians in the face of
Hollywood’s growing secularism and tendency to disparage the central values of their religious tradition.
Caldwell quotes Christian Smith, a University of North
Carolina sociologist as follows:
I think Evangelicals feel generally excluded
from Hollywood and generally that their values
are totally ignored or lampooned and misrepresented. . . . This film takes them seriously and
affirms them. (p. 213)

Caldwell goes on to relate the controversy over the film
to larger divisions in American society: “The
Evangelicals’ feeling of exclusion—and by extension
their sense that ‘Christian values’ are also underappreciated and excluded—undergirds the structure of
America’s current culture war. The movie served as a
lightning rod for many of those conflicts”(ibid.).
Stephen Prothero, chairman of the Department of
Religion at Boston University, wonders how such a
Catholic image of Christ as that in the film could excite
such enthusiasm among Protestants, much of whose tradition has been dedicated to stamping out such “papist”
influences as those enshrined by Gibson’s movie (p.
276). Prothero quotes neo-orthodox theologian H.
Richard Niebuhr’s summing up of the liberal American
Protestantism of the 1930s as, “‘a God without wrath
brought men without sin into a kingdom without judgment through the ministrations of a Christ without a
cross’” (p. 279, quoting Niebuhr’s The Kingdom of God
in America, New York: Harper, 1959, p. 193). Prothero
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sees the current Evangelical Protestant shift toward fundamentalism, including the fervor for Gibson’s movie,
as part of a backlash against the bland liberal idea of
Christ that Niebuhr was criticizing.
My own perspective on the film stems from a lifetime of Catholicism and 49 years as a Jesuit—including two Ignatian 30-day retreats and many annual
eight-day retreats, which required at least some effort
to visualize and otherwise imagine the details of
Christ’s life and passion, as described in the Gospels.
Inevitably this background gives me more sympathy
for Gibson’s effort than many of his critics show in this
book. The film is valuable for one wishing to meditate
on the passion by visualizing and trying to experience
the persons and events, as St. Ignatius suggests in his
instructions for making the Spiritual Exercises. That
should be done selectively, however, to filter out the
unscriptural elements.
One defect commented on by some of the reviewers that also strikes me as valid is the lack of context
owing at least in part to Gibson’s decision to concentrate
only on the events of the passion itself, without adequate
reference to the corrective influence that would have
been provided by showing more graphically how the
passion fit into the larger picture of Jesus’ public life and
especially His resurrection. To do that would, however,
have turned the film into a “life of Christ,” rather than
the meditation on the passion which is what Gibson had
in mind. This is less of a problem for viewers with a
thorough knowledge of the New Testament and especially after years of meditating on the life of Christ, but
it can be a stumbling block for those lacking such a
background. A corrective might have been attempted by
devoting more of the film’s time to explaining that context and by reducing some of the more gratuitous torture
scenes to which so many have objected, and which have
little scriptural substantiation, but that change also
would have reduced some of the artistic tension that
gives the film much of its impact. That tension and its
impact may have valid uses, depending on the audience,
but other films, such as The Gospel of John, which
appeared in theaters a few weeks before Gibson’s, and
even Passolini’s 1966 “Marxist” interpretation, The
Gospel According to St. Matthew, give better-rounded
views of Jesus’ life and mission.
The Passion of the Christ is not a film for general
audiences. The “R” classification should be respected by
cautious parents, although children are being routinely
exposed to other, equally violent fare with little protest
from the “watchdogs.” Believing Christians will obvi-
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ously get a more positive message from it than unbelievers, and the latter are probably best advised to simply
ignore it. The film probably is no more “anti-Semitic”
than the Gospels themselves, and that complaint withers
in the face of the knowledge that Jesus, his family, and all
his supporters were Jews. In fact, the machinations of
Judas, Caiaphas, et al., inspired by secular motives of
pride, politics, and profit and in collusion with the
Romans, can be seen as subversive of the true values of
Judaism and of the best interests of the Jewish nation.
—W. E. Biernatzki, S.J.
General Editor, CRT
Goggin, Gerard, and Christopher Newell. Digital
Disability: The Social Construction of Disability in
New Media. Lanham, MD: Rowman and Littlefield
Publishers, Inc., 2003. Pp. xx, 183. ISBN 0-74251844-2 (pb.) $24.95; 0-7425-1843-4 (hb.) $65.00.
Although approximately 20% of the world’s population must live with disabilities, disability “remains
enshrouded in misconceptions, myths, stereotypes,
exclusion, and discrimination” and “people with disabilities still continue to be an afterthought when it
comes to most aspects of everyday life” (p. xiii).
Furthermore, although new digital communication
technologies “hold out the promise of redressing the
disadvantages of disability,” that area, too, shares in
this state of neglect (ibid.).
The two Australian authors have been involved in
advocacy and research on disability issues for many
years, Goggin having developed “a deep and long-standing passion about disability and new media,” and Newell
with a similar passion enhanced by his long-term experience of his own disability (pp. xiv-xv). The two began
working together on disability and communication issues
in the early 1990s, and it soon “became evident that the
thorough changes in communications and media were
having enormous effects on the lives of people with disabilities. Yet, much to our frequent dismay, such transformations were given little attention by governments, regulators, and corporations that dominated the shaping of
new technologies” (p. xv). Not only has disability been
ignored, or even rejected as a factor by developers of the
new technologies, but “new media technologies actually
build in disability” (ibid.). New disabilities are socially
constructed as the inventors, developers, marketers, corporate users, and regulators continue to be blind to the
latent negative ramifications their technologies have for
many disabled users or potential users.
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Chapter 1 gives a general overview of the values
inherent in science and technology and shows that while
the dominant accounts portray them as invariably
“good,” they have been shaped by a dominant culture
that largely ignores disabilities and in fact may create
additional disabilities. Chapter 2 develops an interdisciplinary approach to defining disability as a social construct, rather than as “an inherent attribute of deviant
bodies.” The prevalence of this “deviant” definition
excludes any interpretation of a disability from any other
perspective than that of the “normal,” or “non-disabled.”
Reinterpretation of their status by the “disabled” from
their own point of view is thus rendered a priori impossible. This is seen by the authors as a clash of cultures in
which the culture of the “disabled”—for example, the
deaf—is unnecessarily derogated. Technologies are
designed to assist the disabled, but from the value-perspective of the dominant culture. Thus, a seemingly
helpful technology, such as coclear implants may be
“inherently ethical from the perspective of the hearing
world, but unethical and destructive of culture from the
perspective of the Deaf community” (p. xvii).
Chapter 3 examines some of the implications of
this for telecommunications, which “too often exclude
people with disabilities in their very design, and thus
also create disability.” The role of government regulation in “creating the category ‘disabled’ and in tacit
ways fostering narrow norms” also is explored (ibid.).
The planning of the information superhighway is critiqued in Chapter 4. “It is argued that the life experiences, needs, and aspirations of socially marginalized
people were not at the forefront in the conceptualization of information superhighways in the mid-1990s—
especially in the case of people with disabilities”
(ibid.). In fact, not only the disabled but many other
“minority groups,” who collectively constitute a majority, are excluded in whole or in part by some of the
technological developments from “government and
corporate policy making” (p. xviii).
Chapter 5 looks at similar questions in relation to
digital broadcasting. In Chapter 6 the authors examine
the construction of disabilities on the Internet, whose
romanticized mythology has touted how it can assist the
disabled, but whose “theory has yet to properly engage
with the realities of the lives of people with disabilities”
(ibid.). Chapter 7 begins, “In this chapter, we name and
explore a strange phenomenon: cultures of digital disability” (p. 129). The new digital technologies open
many new possibilities for electronic communications,
but many of the old problems remain.
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The barriers for people with disabilities in achieving inclusion in utopian visions of interactivity
are great, as our societies are not good at recognizing disability as part of the human condition.
Despite this, we are now seeing the development
of cultures that welcome and indeed embrace disability as a defining attribute for the online environment. (p. 131)

But even the best efforts, such as chat rooms for the deaf
“can make for strange and ill-connected bed-fellows,
perhaps resulting in the lack of in-depth discussion on
many chat rooms” (p. 132).
Nevertheless, “people with disabilities and those
interested in disability have created online communities and culture that have significant positive dimensions, fostering supportive online environments” (p.
137). An online advocacy forum in Queensland is cited
as an example of a successful program of this kind.
“We suspect that one of the main reasons that this
online forum worked well for participants was because
it was convened by Queensland Advocacy, as an organization where people with disabilities constitute the
majority of the board” (p. 139). The prevalent culture
of this organization and of the forum thus was one
developed from the perspective of people with disabilities themselves, not a pattern imposed from outside.
Such examples are encouraging but so limited in
scope that the authors still see much room for improvement. “Some theorists do attempt to incorporate accessibility and equity into their concepts of new media, but
the majority take a narrower view and continue to overlook disability, to conceptually straiten rather than
engender new conceptions of new media” (p. 153).
Programmed culture change is a problematic
endeavor, yielding both desired and undesired outcomes. Much of the drive to expedite the digital revolution has neglected to recognize that revolution as a
possible double-edged sword, helping many but harming some. For the sake not only of the disabled but also
of others whose relationship to what is being changed
differs from that of those initiating the changes, we
must continue to ask with the authors: “Whom do we
disable in the scramble to the networked digital society?” (p. 154).
The book includes an extensive bibliography, an
index, and brief biographical sketches of the two
authors.
—W. E. Biernatzki, S.J.
General Editor, CRT
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Jansen, Gregor M. Mensch und Medien. Entwurf
einer Ethik der Medienrezeption [Man and Media:
Outline of an Ethics of Media Reception]. Frankfurt
a.M.: Lang 2003, 346 pp. (Forum for an
Interdisciplinary Ethics) Wien: Diss. 2002.
In spite of a certain boom in publications on
media ethics (mostly in anthologies), the question of
responsible behavior on the part of the media recipient
has rarely been raised. The dissertation on moral theology by Jansen closes this gap.
In the beginning (pp. 21-25) the author emphasizes the universal validity of the theological ethics he
practices, following the moral theologians Bernhard
Häring, Alfons Auer, and Franz Böckle who have been
advocating dialogue. According to Jansen, there is no
given source of knowledge for theological ethics; its
task is to analyze the context of behavior (in this case
media reception) in order to—and here it goes beyond,
for example, sociology and psychology—ask the question to what degree choices of actions, rules of preferences, concepts of life can be combined with freedom
and enjoyment as well as responsibility and social concern and be integrated into a more humane (or, in theological terms, more redeemed) life.
In the descriptive Part B, the author outlines the
legal framework for media communication (pp. 35-44),
presenting the media—in cautiously constructivist
manner—as a mediator and producer of realities (pp.
45-60). Jansen articulates a notion of truth that takes
the recipient into account (pp. 60-92), and he (like
many sociologists and theologians) considers the
media as an important element in today’s culture (pp.
92-157). In the end, he poses again an ethical question:
Can we deduce moral principles from peculiarities of
today’s mass media (a business enterprise) (pp. 158172)? For economic reasons alone, it is not possible to
impose special consideration of children to advertising;
however, one can impose non-economical moral principles which also apply to the media.
In order to further extend the notion of individual
morality, Jansen describes a human as a “subject of
responsible actions,” as a being endowed with freedom,
but also with a conscience (pp. 173-192). He applies this
definition in Part D, the main part of his investigation, to
“media reception as ethical behavior” (pp. 197-309).
Within the framework of the familiar notions of the function of the mass media Jansen envisions the ideal recipients as active seekers of information in pursuit of an education (pp. 220-233) and—while seeking relief and relaxation—they want to be provided with a complex supply of
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entertainment (pp. 234-257); if possible, a higher level of
enjoyment, as the Augsburg social critic Hausmanninger
says. With a survey of the ecclesial documents of the
Catholic church (pp. 258-294), Jansen shows to what
extent mass communication is viewed as relevant for the
community and community welfare—a reader who is not
interested in religion can skip this section. Subsequently,
Jansen returns to his general ethical critique of media
reception and emphasizes that, ultimately, it is the recipient’s active participation that determines the impact the
media have on individual lives. However, that requires
practice (or media competency) as well as personal maturity (p. 296). In conclusion, Jansen mentions the Internet
as the new challenge for practical ethics and he points
out—with Debatin, Sandbothe, Coy—ethical problem
areas and their solutions, to date (pp. 296-309).
In the final Part E (pp. 311-322) he summarizes
the virtues, criteria, or rules of preference of responsible media reception, as he envisions it: awareness of
one’s own motivation, a choice to focus on content or
not, an informed selection, but also a willingness to
renounce consumerism [Konsumaskese], and critical
feedback to the media producers. These abilities should
be developed and could be promoted through media
education. Only those measures will lead to an active
participation in media reception, a search for a more
sophisticated supply of entertainment, the intentional
use of educational opportunities, and a consideration of
questions regarding the rights and interests of others—
neglected people or groups of people, so often
described by the media.
The outcome of Jansen’s work is not new—which
is not to be interpreted as a negative; on the contrary, one
of the criteria of ethics is the investigation of previously
known opinions, to classify them, to test their applicability. If, at times, Jansen’s elaborations seem more farfetched than necessary for a text on ethics, that may be
attributed to a lack of differentiation between “recipients,” depending on what social category they belong to
or what their level of personal maturity and media competency is. There is hardly a word on gender-related use
of the media, on a stimulating or non-stimulating developmental milieu, i.e. the communication style in the family, on social integration or isolation, which precedes or
prepares for the use of media and is enhanced by it. Those
are ethically relevant factors which Jansen’s principles
could have put into a more concrete form—taking the
less well educated and well-to-do groups of recipients
into consideration. Nevertheless, his consistent solid
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work represents the first German language monograph
on a personal ethics of the media.
—Rüdiger Funiok, S.J.
Institut für Komunikation und Media, Münich
Translated by Gudrun Tabbert-Jones
Santa Clara University
Mazzarella, Sharon. (Ed.). Girl Wide Web: Girls, the
Internet, and the Negotiation of Identity. New York:
Peter Lang, 2005. Pp. x, 225. ISBN 0-8204-7117-8
(pb.) $29.95.
If media effects researchers have raised alarms
about what popular media do to girls by offering
unhealthy body images and stereotypical role portrayals, cultural studies scholars tend to ask what girls do
with media. The 11 essays in Girl Wide Web—all of
them focused on how young women explore and manage a sense of self online—clearly emerge from the
cultural studies paradigm.
Chapters pursue the central theme of girls’ identity development through the Internet by exploring commercial Web communities for girls, alternative online
magazines, fan sites produced by girls themselves,
communication in newsgroups and via instant messaging, and even discourse about girls and the Internet in
the mainstream press. Contributors also model a broad
range of methods for studying online communication,
including interviews, participant observation, content
analysis, textual analysis, and survey research.
However, the perspective is limited mainly to
American girls and U.S.-based Web sites, except for
Divya McMillin’s ethnography of girls’ incorporation
of the Internet into their lives in Bangalore, India.
The authors’ conclusions echo familiar cultural
studies insights into how youth interact with media in
active and complex ways, offering a corrective to some
effects research and mass media scare stories that present girls as victims of the Internet. Several essays
emphasize that girls do not simply imitate, but appropriate and comment on commercial popular culture in
the sites they create themselves. Contributors tend to
present girls as culturally savvy negotiators of the
online world, despite, as Lynne Edwards’ chapter
demonstrates, media panics that often portray the
Internet as a dangerous place for girls where sexual and
commercial predators lurk behind every mouse. Girls
also emerge as technologically adept users of the
Internet, despite common concerns about a gender gap
in computing abilities.
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Girl Wide Web, or chapters from it, would be
accessible for undergraduates in courses on media and
youth, gender and media, or cyberculture. References
follow each chapter, but there is no index.
—Chad Raphael
Santa Clara University
Meiss, Guy T. and Alice A. Tait. Ethnic Media in
America: Building a System of Their Own. Dubuque,
Iowa: Kendall/Hunt Publishing Co., 2006. Pp. xvii,
252. ISBN 0-7575-0918-5 (pb.) $76.95.
Guy T. Meiss and Alice A. Tait have edited a
much needed three-volume book series that focuses on
ethnic media. Specifically, the focus is on four major
ethnic groups which they term “ALANA: African,
Latina/o, Asian, and Native-American. The three volumes may be used as a set or as stand-alone books. The
three-volume book series adopts an integrated framework at five levels of analysis including “(1) institutions, technological environments in which they operate; (2) individual media organizations and their
administration; (3) the occupational roles and gatekeeping processes of those media organizations; (4) the
symbolic content they create; and (5) the characteristics of the audiences for their product” (p. ix). The discussion questions and student activities sections found
at the ends of chapters are well designed for courses
such as Minorities and the Media, Media and Society,
as well as Media Management. The articles in the edited series also may be useful within courses that provide
specific content units focused on multiculturalism and
media. The references within each chapter are rich.
Thus, the series’ chapters would serve well for presentations prepared in speech and debate courses.
The depth and range of attention given in each
volume dictates separate reviews for each book within
the series. The focus of this review is on Volume 1,
which begins with addressing the question: Why do
ethnic groups seek to control, influence, and own mass
media organizations? This first section has five chapters. Chapter 1 provides a snapshot of the results from
the New California Media (NCM) survey released in
June 2005. The survey focused on the media consumption habits of ALANA ethnic groups and ArabAmericans. The survey results serve as an excellent
source to put this three-volume series into context. It
also provides an excellent starting point for addressing
the question: Why study a subsystem of the American
mass communication system? Chapter 2 takes a threefold sociological perspective, specifically, “the roles
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played by minority media in American society; the relative significance of media (particularly broadcasting)
in allowing a minority group to maintain its language
or culture, or both, within a dominant society that uses
a different language and that is comprised of different
cultural characteristics; and the potential for any given
minority group to become assimilated or integrated
into the dominant society” (p. 15). Chapter 3 takes a
historical perspective by examining publications aimed
at and owned by ethnic groups of color. The primary
focus is on print publications such as news dailies and
weeklies, consumer magazines, and websites. The
chapter clearly addresses the history, power, and significance of the concept of “race” media. Chapter 4
brings new media into the picture. The Internet is
explored and the author successfully bursts the bubble
of “info-optimism.” The chapter is sure to stir up a
challenging discussion about cybertopia of multiculturalism via the Internet. Chapter 5 explores the representations of ALANA in computer and video games
(CVGs). The study posed three questions and identified
four units of analysis for use in a research study in
which the overall conclusion was that “the potential for
more balanced and fair representations of ALANA is
perhaps greater in CVGs than in traditional media.
However, only small advances have been made in
offering more choices and range of character roles for
ALANA while eschewing traditional media stereotypes” (pp. 116-117).
The next section gives examples of NativeAmerican experiences in building their own media
institutions. The two-chapter section is rich with
resource information. Chapter 6 uses Native film and
video to explore “three recurring themes of interconnection that appear in Native produced media: (1) storytelling and the oral tradition, (2) the relationship
between the people and their environment, and (3)
reclaiming traditional culture” (p. 127). The appendix
within this section offers a useful listing of Native and
First Nation media organizations. Chapter 7 turns to
Native-American print and electronic media to
describe major highpoints and challenges in NativeAmerican history and current operations.
The third section provides examples of African
American experiences in building their own media
institutions. The two-chapter section focuses on two
national broadcast presentations of monstrous size and
power—Black Entertainment Television (BET) and
REACH Media’s “The Tom Joyner Morning Show.”
Chapter 8 grapples with the controversial notion of
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whether or not BET is an Afrocentric enterprise. The
chapter thoroughly provides an introduction, explains
the problem, provides details of BET’s founder, and
give extensive details about BET’s programming from
1980-2005. Chapter 9 brings the radio industry to the
forefront as the authors examine “The Tom Joyner
Morning Show” in the context of contemporary radio
industry trends and practices.
The final section explores environmental forces, that
is, “the interaction between ALANA groups and the various environments that affect them externally or internally” (p. xvi). Specifically, the chapter in this section
“chronicles the history and struggle of ALANA-owned
broadcast media in the larger environment of media conglomerates” (p. xvii). The author notes that even in “an era
of the 500-channel universe, when the promise of mediated communication has never been greater, diversity of
ownership—in general—and minority-ownership of
broadcast stations—in particular—remains a failed promise across the United States” (p. 231).
All the chapters in this volume stretch one’s thought
process about the American mass communication system.
The subsystem of ethnic media, specifically ALANA, is
examined in a way that moves beyond the historical
research focused on the negative and exclusionary portrayals of ethnic groups. The interdisciplinary approach
and the use of quantitative and qualitative methods make
this an appropriate text for use in interdisciplinary fields
of study. Do not overlook volumes 2 and 3.
—Jennifer F. Wood
Millersville University of Pennsylvania
Meiss, Guy T. and Alice A. Tait. Ethnic Media in
America: Taking Control. Dubuque, Iowa:
Kendall/Hunt Publishing Co., 2005. Pp. xx, 244. ISBN
0-7575-0917-7 (pb.) $65.95.
This book is Volume 2 in a three-volume book
series that focuses on ethnic media. The editors best
summarize the volume when they state
it examines the management, structuring, goals,
policies, and philosophy of ALANA-owned
media organizations; their marketing and advertising strategies; their economic problems; and
the effects of new technology (i.e. the Internet
and video gaming) on their struggle. It also provides insights into how ALANA organizations
and individuals (e.g., trade associations, entrepreneurs, producers, authors, actors, and critics)
act as gatekeepers influencing both ALANA and
Eurocentric mass media. (p. ix)
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Again, the discussion questions and student activities
found at the end of chapters are well designed for a
wide-range of courses.
The first section of the book is comprised of three
chapters, which explore organizations as gatekeepers.
Specifically, three organizations are brought to the
forefront. Chapter 1 chronicles the first 15 years of the
Native American Journalists Association. Chapter 2
chronicles Third World Newsreel’s “evolution from the
1960’s Newsreel, a leftwing, White-dominated organization, to an ALANA-centric collective” (p. xiv).
Chapter 3 delves into radio formatting. Specifically, the
chapter defines and illustrates the concept of
“Mercado,” a market format that is a cross between talk
radio and a newspaper’s classified advertising section.
By conducting comparative research between two
Spanish language radio stations, the author addresses
the question: Why do some Spanish language radio stations have classified-ad type shows?
The second section focuses on the emerging
influence of entrepreneurs. Chapter 4 explores the history of African-American independent filmmakers, the
lessons learned by filmmakers, and the tactics filmmakers employed over the years to deal with a continued two-prong issue of making the film and having
them seen by the intended audience. The author argues
that “the cultural politics of making Black independent
cinema is akin to traveling a well-potholed road” (p.
96). Chapter 5 uses both agenda-setting and gatekeeping perspectives to effectively “examine four AfricanAmerican broadcasters and the influence they wielded
by virtue of their ownership or control of the radio
microphone” (p. xvi). Specifically Cathy Hughes’s
ownership of WOL-AM in Washington, DC and Percy
Sutton’s ownership of WLIB-AM in New York city are
discussed. In addition, the author also examines the
impact of the level of editorial independence given to
Tom Joyner and Tavis Smiley even though neither
owns a media outlet. Chapter 6 takes an intriguing look
at how branding is used as a strategy by African
American hip hop entrepreneurs in an effort to sustain
the success they achieved from music recording products. Chapter 7 explores the production company of
Edward James Olmos, a Latino Hollywood power broker, and his representation as “the single most powerful icon from mainstream eyes” (p. 153).
The third section focuses on producers, authors
and actors as individual gatekeepers. Chapter 8 provides a textual analysis of Spike Lee’s filmography.
The authors argue that the analysis shows how Lee’s
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films “reinforce and provide cultural sustenance to traditional positions on gender and class relationships in
American society” (p. 185). They go on to state that the
same cannot be said of Lee’s representations of race.
Chapter 9 moves to an actor’s perspective. Specifically,
the chapter describes how actress Regina Taylor played
a major role in the interpretation of her character, Lily
Harper, on the hour-long television dramatic series I’ll
Fly Away. Taylor’s intervention into the script writing
process changed a one-dimensional mammy into a
complex, middle-class woman. Chapter 10 “presents
the views of actors and actresses who starred in the
popular and successful Black action films, as well as
the perspectives of the directors and studio executives
responsible for their development” (p. 213). The chapter effectively shows how the voices and performances
of Black actresses, Pam Grier and Tamara Dobson,
“created a new type of on-screen heroine that helped to
redefine African-American femininity” (p. 213).
This volume stretches gatekeeping from organizations and entrepreneurs, to individual producers and
actresses. The chapters are successful in providing a
fresh look at who actually controls what information
appears or does not appear in the media. In short,
ALANA takes control. The interdisciplinary approach
makes this an appropriate text for use in interdisciplinary fields of study. Do not overlook volumes 1 and 3.
—Jennifer F. Wood
Millersville University of Pennsylvania
Meiss, Guy T. and Alice A. Tait. Ethnic Media in
America: Images, Audiences, and Transforming
Forces. Dubuque, Iowa: Kendall/Hunt Publishing Co.,
2004. Pp. xvii, 253. ISBN 0-7575-0816-2 (pb.) $62.95.
This book is Volume 3 in a three-volume book
series that focuses on ethnic media. A series examining
a subsystem of the American mass communication system would be incomplete without dealing with images
and audiences. This volume fills that gap as well as
offers insight on transformative forces. Specifically,
the volume is comprised of four sections.
Section 1 examines communication theory about
the interaction of minority groups and mass media.
Chapter 1 is rich in theoretical perspectives. Specifically,
the author divides the chapter into eight sections—(1)
cognitive convergence of thought, (2) the power of dramatic form in media content construction, (3) the
dynamics of minority/majority group influence, (4) the
significance of image in media content, (5) economic,
political and cultural forces affecting societal integra-
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tion, (6) mass communication theory relevant to minority media use, (7) the application of theoretical principles
to minority images in the media, and (8) topical concerns
involved in minority media use. This chapter is a must
read for mass communication scholars. Chapter 2 is a
study in which the authors examine databases from
national surveys in an effort to explain “the role media
play in influencing the interconnected nature of AfricanAmericans’ feelings toward themselves (self-esteem)
and feelings toward their group (group identity)” (p.
xiv). The chapter offers useful insights.
Sections 2 and 3 deal with the stereotypical
ALANA images of Eurocentric media as well as offer
ALANA models for improving ethnic portrayals. Each
section is comprised of three chapters focused on one
ALANA group. Section 2’s focus is on Latino
Americans while Section 3 focuses on African
Americans. Chapter 3 kicks off Section 2 with a study
hat investigates body image and Hispanic women. The
authors use 13 ethnic magazines targeted at Hispanic
women to describe images of women. The content
analysis is particularly strong because emphasis is
placed on the non-advertising women’s photographs in
the magazines. Chapter 4 reveals a new feminist
approach, the mesitza-womanist perspective, to
describe, critique, and evaluate Rosie Perez’s on-screen
characters and their traits. Chapter 5 concludes this section by focusing on cultural competence in film and
television. The authors best summarize the purpose of
the chapter when they state “this paper identifies global questions to help film/television producers and critics discern if productions are culturally competent” (p.
84). The questions may seem prescriptive but they are
successful in challenging a person’s thought process at
many levels. This section is sure to stir up rich discussion in classes especially within interdisciplinary studies within Latino Studies programs.
Chapter 6 begins Section 3 with a critical examination of film translations of three books written by
women of color. Specifically, Isabel Allende’s The
House of Spirits, Alice Walker’s The Color Purple, and
Tina Turner’s I, Tina are examined. The chapter offers
powerful insights into the ideological challenges that
form the major discourses of the books and the hegemonic devices and film translations of women’s writing. Chapter 7 continues along the same lines as it
examines the literary texts of Alice Walker’s The Color
Purple and Terry McMillan’s Waiting to Exhale. Here
the analysis employs a feminist perspective. Chapter 8
concludes Section 3 by providing a model for the por-
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trayal of African Americans in the mass media. The
authors argue that “the model is needed because of the
media habits of society, especially children’s perceptions of race based on their exposure to mass media and
mass media’s influence” (p. 149). The evaluation form
for Afrocentricity is well developed. The model would
make a great addition to any course which has a content unit centered on African Americans and the media.
Section 4 explores the nature of ALANA audiences, including how they use and derive gratification
from the media and the effects of those mediated experiences on them. Chapter 9 is unique in that it offers a
comparative study of Latina/o scholars reacting to the
film Born in East L.A. and Latino and Anglo audiences
reacting to the same text. The chapter does a dynamic
job at pointing “to the limitations of individual and privileged reads,” (p. 177) and suggesting “the dangers when
such interpretations argue that a text has altered social
relations” (p. 177). Chapter 10 also focuses on comparisons. Here the focus is Spike Lee’s film Do the Right
Thing and the analysis tries to determine how AfricanAmerican and non- African-American spectators experience the film. As always, audience studies are amazing
in terms of the light they shed on different levels of readings. Chapter 11 concludes the section with a welldeveloped audience-centered study focused on “how
race mitigates girls’ interpretations of the feminine
ideal” (p. 213). Specifically, the authors interviewed
Black and White girls who read teen magazines to determine how they used or ignored material in those texts in
constructing notions of beauty (p. 213). The results of
the study are best revealed by reading this rich and wellwritten study that gives voice to young girls.
This volume’s emphasis on images, audiences, and
transforming forces is a powerful conclusion to a welldeveloped series. Again the discussion and student activities sections are excellent additions to this volume. The
breadth and depth of potential discussions focused on
the American mass communication system will be greatly fueled by this series. All the contributors of the series
are to be congratulated for bringing this series into existence. Editors Guy T. Meiss and Alice A. Tait are to be
congratulated for their vision and dedication to providing this great and needed series to the literature on the
American mass communication system. The interdisciplinary approach makes this an appropriate text for use
in interdisciplinary fields of study. Do not overlook volumes 1 and 2. More importantly, do not overlook the
opportunity to enrich dialogue among students, communication educators, and communication scholars by
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using the rich studies presented in this series. Each volume contains references, filmographies, and an index.
—Jennifer F. Wood
Millersville University of Pennsylvania
Phillips, Justin. C.S. Lewis in a Time of War. NY:
HarperSanFrancisco, 2002. Pp. xi, 324. ISBN 0-06088139-9 (hb). $21.95.
This book is about C.S. Lewis the broadcaster.
Most readers will recognize Lewis as the author of The
Chronicles of Narnia (the inspiration for a recent film)
or of a series of Christian apologetic books by an
Oxbridge don from the 1940s and 1950s. This is a book
about the little recognized work of Lewis as a BBC
series broadcaster during World War II. The author is a
former BBC radio journalist who combined interests in
both journalism and Christian apologetics to dig out
records of Lewis’ wartime broadcasts from 1941 to
1944. He combines a brief biographical sketch of Lewis
with an in-depth analysis of the prolonged interchange
between Lewis and members of the BBC religious
broadcasting staff from 1941 until a final broadcast in
1955. In doing so, Phillips sketches out the beginnings
of a new approach to religious broadcasting in the UK
beginning with the talks of Lewis that led to one of his
most popular religious books, Mere Christianity.
In the course of early chapters, the author gives
important BBC background as it entered WWII. The
chapters focus on religious broadcasting and not so much
on the better known general broadcast history of the BBC.
Phillips reminds us that pre-WWII religious content was
abundant and “permeated weekly programming like a
river,” but that it consisted almost exclusively on “broadcasting services, talks, and church music. Its contributors
almost invariably men of the cloth . . .” (p. 21). Many
things changed abruptly on September 1, 1939 as Britain
entered the war. Religious broadcasting was no exception.
The remainder of the book emphasizes a major theme that
post-WWII religious broadcasting at the BBC and elsewhere in the Anglophone world would downplay in-house
traditional content like services and develop content by a
wide variety of religious people who addressed
Christianity’s relevance to the larger secular world. In this
transition C.S. Lewis was a critical figure.
Lewis was by the beginning of WWII a well known
Oxford don who had taken on the task of Christian apologist in speaking and writing. His first more serious theological work, The Problem of Pain, was published at the beginning of the war and spoke to an England under siege of the
Blitz from fleets of Nazi bombers. The new religious broad-
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casting head saw in the popularity of Lewis’ writings and
talks someone who could reach beyond the narrow confines
of Anglican services and sermons to a wide variety of people who sought strength in their Christian beliefs. In a series
of brief chapters, Phillips uses correspondence between the
BBC and Lewis to detail the development of the first several series of talks that Lewis gave, beginning in late summer 1941at a high point in the Blitz. Even though Lewis
had been a popular speaker, he had never done a radio talk,
and the author shows how he had to adjust his style and
delivery to a different medium. The first series met with
success and was followed soon after by a second and ultimately two more series. The second series was later published as Mere Christianity and became a popular book as
well. By 1944, Lewis’major job as an Oxford professor and
other writing commitments took him away from radio and
his work for the BBC trailed off over the next decade.
Phillips provides a careful history of a small and
unrecognized part of the C.S. Lewis’ biography, but
more important, he illuminates the beginning of a new
phase of religious broadcasting for the BBC and many
who followed its lead. The book is carefully researched,
using primary sources and provides a detailed context of
the war and the BBC’s wartime role as well as a useful
insight into Lewis’ own life during this period. There are
both appendices and a detailed index.
—Emile G. McAnany
Santa Clara University
Sayre, Shay and Cynthia King. Entertainment &
Society. Audiences, Trends, and Impacts. Thousand
Oaks, CA, London, New Delhi: Sage, 2003. Pp. xxv,
421. ISBN 0-7619-2548-1 (pb.) $54.95.
Entertainment in the context of this volume
means to be amused, to experience fun, humor, pleasure, play, and enjoyment. And what is even more
important is the following statement: “In contemporary
industrialized societies, we have entered an era where
everything is entertainment and entertainment is everything” (p..xxi). The two authors are able to give evidence to this diagnosis. They cover the whole array of
what can be entertaining: books, drama, music, films,
circuses, television, gaming, gambling, sports, advertising, tourism, and edutainment. They even look
towards postmodern entertainment and futuretainment
with a special focus on the Internet and interactivity.
Looking at the gulf wars one might be tempted to ad
“militainment” if this is not politically incorrect.
In Chapters 1 through 5 “entertainment” is
defined and analyzed in regard of the role it plays in
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modern societies. Chapters 6 through 9 have a focus on
entertainment media (print, radio, film, and television),
whereas Chapters 10 through 13 deal with live performances like drama, musicals, operas, concerts,
video-games, gambling, spectator sports, recreation,
and travel. The grand finale (Chapters 14 through 16)
includes “key trends that reflect the blendings, converging, and redefining of various forms of entertainment” (p. xxv).
There are a few things less entertaining than trying to define entertainment. The two authors do it successfully in the first chapter “That’s Entertainment!”
and they do it with different approaches: entertainment
as a quality of relationships, entertainment as play,
entertainment as pleasure, entertainment from the point
of view of three social cognitive theories (framing theory, symbolic interactionism, and the social construction of reality). And since entertainment is able to satisfy human needs that can be exploited, entertainment
economy fills a chapter of its own. Drama, the conflict
of forces, is the key element of entertainment, or as the
authors say it: “Drama is Queen” (p. 68). The importance of sports as entertainment is highlighted by the
title of Chapter 12: “Sports Mania” (p. 287).
One could call the interesting book Entertainment
& Society an encyclopedia of contemporary entertainment and research in the field of entertainment. This is
thought to be a compliment because the authors are less
ambitious. The text in their view is directed at undergraduate courses. But sometimes the impression
appears that, once in a while, there is just too much
information in the book, that it suffers from an overload and redundant parts.
Some parts could become more taut, i.e., the
research in the field of media effects (now in two parts)
or the concept of play (also in two parts). On the other
side there are good reasons to include Western movies in
the catalogue of genres. There is nothing more formulaic in the world of entertainment than Western movies.
Curious readers would also like to get the sources
of what they read. “Research suggests” (i.e., pp. 301ff.)
is not enough. There is a need for more specific information. Access to the sources would also become easier
if all the books and articles that were read and compiled
would not disappear in the notes but were enlisted in a
decent bibliography. Nevertheless, the book is worth
being read by scholars who are interested in entertainment studies and as a textbook it will be very useful.
—Louis Bosshart
Fribourg – Freiburg (Switzerland)
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